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THE STUDY OF CREATIVITY IN TRANSLATION OF PUBLICIST TEXTS 
 

Veronica COTOROBAI  

 

Free International University of Moldova 
 

Abstract: The article is devoted to the definition of the concept of translation and the study of creativity at the 

present time of the evolution of the language in the written text, namely the publicistic one, which has a major impact on 

the modern receiver. Whereas publicist texts tend to be as original and creative as possible, the translator's mission is to 

preserve the authenticity of the translated text. Another important thing for the translator is to convey the message of the 

translated text as close as possible to the original text. Cultural terminology represents a challenge in translation because 

the authenticity and depth of the translated term must be preserved. 
Key words: creativity, translation, translator, publicistic and language. 

 

Translation is the process of translation words or text from one language into another. The main concern 

of translation theory is to determine appropriate translation methods for the widest possible range of texts and 

to give insight into the translation process, into the relations between thought and language, culture and speech.  

The translator is the person who translates from one language into another, especially as a profession. 

The translator makes possible an exchange of information between the users of different languages by 

producing in the target language (TL) a text which has an identical communicative value with the source text 

(ST).  There are 3 major steps of the translation process. The first one is decoding the information and analyze 

it, the next one is conveying the original content and ideas completely into target language, and the last step is 

careful reviewing the information, correcting and improving some details or terms that are more appropriate 

and suitable in the context. The structure of translation should follow that of the original text: there should be 

no change in the sequence of narration or in the arrangement of the segments of the text. 

The aim is maximum parallelism of structure which would make it possible to relate each segment of 

the translation to the respective part of the original. It is presumed that any breach of parallelism is not arbitrary 

but dictated by the need for precision in conveying the meaning of the original. The translator is allowed to 

resort to a description or interpretation, only in case “direct Translation”; is impossible. 

Structural parallelism makes it possible to compare respective units in the original text and in the 

translation so as to discover elements which have equivalents and those which have not, elements which have 

been added or omitted in translation, etc. In other words, similarity in structure is preserved in respect to the 

smallest segments of the text. 

The publicistic style is used in public speeches and printed public works, which are addressed to a broad 

audience and devoted to important social or political events, public problems of cultural or moral character. 

The publicistic style of language became discernible as a separate style in the middle of the 18th century. 

Publicistic style is a perfect example of the historical changeability of stylistic differentiation of discourses. In 

ancient Greece, e.g., it was practiced mainly in its oral form and was best known as oratorio style, within which 

views and sentiments of the addresser (orator) found their expression. It falls into three varieties, each having 

its own distinctive features. Unlike other formal styles, the publicistic style has spoken varieties, in particular, 

the oratorical sub-style. The development of radio and television has brought into being a new spoken variety 

— the radio and television commentary. The other two are the essay and articles in newspapers, journals and 

magazines. 

The general aim of the publicistic style is to exert influence on public opinion, to convince the reader or 

the listener that the interpretation given by the writer or the speaker is the only correct one and to cause him to 

accept the point of view expressed in the speech, essay or article not merely by logical argumentation, but by 

emotional appeal as well. The oratorical style is the oral subdivision of the publicistic style. The most obvious 

purpose of oratory is persuasion, and it requires eloquence. This style is evident in speeches on political and 

social problems of the day, in orations and addresses on solemn occasions as public weddings, funerals and 

jubilees, in sermons and debates and also in the speeches of counsel and judges in courts of law. 

During my  my internship I translated a lot of texts and of course I tackled with many word that was 

difficult to translate. And some of them are the cultural ones for example: 

 Moșii de vară - Saturday of Souls - Feria tradicional rumana de verano (el sábado de la 

conmemoración de los muertos); 

 Pogorârea Sfântului Duh - Descent of the holy spirit - El descenso del espíritu santo; 
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 Se dă de pomană de sufletele celor morți - Is given to Goodwill for the souls of the passed away - Dar 

ofrenda  por las almas de los muertos; 

 Vei fi ferit de rele - You will be protected from mishiefs. - Serás protegido del mal. 

Another category represent the difficulties in translational of gastronomical terms. The first word is a 

traditional meal sărmăluțe în foi de viță and sărmăluțe în foi de varză which can be seen very similarly but 

have completely different translation. Sărmăluțe în foi de viță will be translated in English as farce-meat rolls 

in vine leaves and sărmăluțe în foi de varză will be translated in English as stuffed cabbage rolls. 

As a translator I used some translation method to ease my translation process. There are 7 translation 

techniques: calque, borrowing, literal translation, modulation, substitution, equivalence, transposition. One 

example for borrowing method is bridezilla, a term that refer to a bride whose behavior is seen as demanding 

or unreasonable. 

 Calque:  honeymoon - lună de miere. 

 Literal Translation:- From Tradition to Modernity - de la tradiție la modernitate. 

 Equivalence or Reformulation:  Fiecare bordei cu al lui obicei - Every country has its customs. 

 Adaptation: - zeamă - chicken soup. 

 Transposition: to run-up to the elections - perioadă pre-electorală. 

As translators we use a lot of printed and online dictionaries (Oxford English Dictionary, Cambridge 

English Dictionary, www.reverso.ro, www.hallo.ro, www.dexonline.ro) but not all the dictionaries give the 

suitable translation in some contexts. False friend’s represented another challenge. A false friend is a word that 

has the same or similar form in the source and target languages but another meaning in the target language. 

Translators’ false friends result from transferring the sounds of a source language word literally into the target 

language. Misleading words are mostly international, or it is better to say that they are pseudointernational. 

They are loan words that can be borrowed from the source text but have developed their own meanings in the 

target texts, for example: 

 cel mai mare conducător ≠ the biggest leader - the greatest leader; 

 gravitate extremă ≠ extreme gravity - extreme austerity; 

 România în bucate ≠ Romania in dishes - Romania from the point of view of gastronomy. 

In conclusion I would like to say that translation process is very complex. As translators we must find 

the most appropriate term or expression in the context. Even if we are in a situation when we cannot deliver 

the exact translation of the text, it is important to convey the message. And for this, we must study in a very 

detailed way both the source and target language cultural and linguistic background.  
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THE FUNCTIONS OF DEICTIC WORDS IN SPECIALIZED TEXTS 
 

Tatiana DRAGNEVA 
 

Free International University of Moldova 

 
Abstract: The topic of the given article is The Functions of Deictic Words in specialized Texts. As my translation 

practice was directly related with this topic, I decided to go deep into details of this complicated phenomena.. During the 

practice, I translated different mass-media texts from different fields: economics, business, tech, medicine, etc. I paid a 

special attention to the deictic units in my text. I find this topic very interesting because there is less information about 

this phenomenon. Deixis, as well as its typologies are controversial and contradictory phenomenon today. Many 

researchers analyze deixis only based on oral communicative situation. I think it is wrong to limit the field of use of deixis 

only to the framework of oral speech situation. I believe that writing is also situational, with the only difference that, in 

the case of writing, the "situation" is represented by context. 

Key Words: deixis, linguistics, temporal deixis, spacial deixis, personal deixis, deictical units.  

 

Deixis began to be actively studied in the works of linguists of the second half of the XX century, and 

to the present time both in domestic and in foreign works devoted to deixis, there are a significant number of 

classifications of both the phenomenon and its individual species. 

Linguistics is a science related on how the language functions. Each language is a set of knowledge and 

abilities. They allow us communicate each other; express our opinions, emotions, desire. The study of this 

knowledge is linguistics. Linguistics focuses on specific questions about the nature of language. It deals with 

the study of particular languages and the search of common characteristics of different languages. Linguistics 

also focuses on the search of the language variation (i.e., dialects), on how language changes over time how 

language is processed and stored in the brain, and how children acquire it. 

Language plays an important role in our life. We need it in order to have the possibility to communicate, 

because it gives us information and it is a method of establishing relations with other people. 

The relevance of my work is determined by the need for further study of the language system from the 

standpoint of functional grammar and pragmatics. This approach, which requires strict adherence to the 

principle of consistency, most visibly reveals the language in action, in its specific implementation, which 

allows to identify the rich functional and semantic capabilities of the deixis category in modern English. 

The urgency of this problem lies in the fact that there are a number of unresolved complex problems in 

the functioning of deixis. The term “deixis” is borrowed from the Greek verb. It means ‘pointing’ or 

‘indicating’.  The term "deixis" exists since ancient times, but its study has never gone beyond the limits of 

grammar. Since the second half of the XXthth century, deixis acquired a new relevance because it receives the 

characteristics of  the universal category that functions at all levels of the language. 

Here are some example, where some types of deixis and  the means of its expression are discussed. The 

analysis is performed on the basis of the  a specially chosen text.  We also try to explain the presence of this 

or that deictic element in the sentences.  

 This year, however, the government decided to change this situation and introduce a new recreation 

concept – city summer camps. [The Moscow News 2008: 7]-  В этом году, тем не менее, 

правительство решило изменить эту ситуацию и представили новый развлекательный центр 

— городской летний лагерь. 

This example shows us the presence of temporal deixis in the first part of the sentence, we see an 

indication of a certain period of time, in this case it is a specific year when a certain action takes place, and in 

the second part we  see the usage of anaphora  — the  demonstrative pronoun "this" indicates a phenomenon 

in the previous sentence, namely the problem of rest of parents and their children. 

 I was brutal, Harry – perfectly brutal. But it is all right now. I am not sorry for anything that has 

happened.. [Wild 2001: 131].- Я был жесток, Гарри — очень жесток. Но теперь все в порядке. 

Я ни о чем не жалею.) 

Deictic construction now expresses the circumstance of the investigation, i.e. the speaker felt being cruel  

to a certain point in time, but after some time he felt differently, not like earlier. The point of reference in time 

was directly the moment indicating the changes, the temporal characteristics, thus based on the previous 

moment - I was brutal and after - But it is all right now, which reveals temporal deixis in a situation of direct 

speech. 
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 The man on the train platform who spoke only Hindi looked at my ticket and chuckled. - Человек на 

платформе, говоривший только на хинди, посмотрел на мой билет и усмехнулся. 

In this sentence we see the presence of personal deixis, which is expressed by the relative pronoun 

“who”. It refers to the previous information so we can acquire more information about this man. Definite article 

the shows that we have already had an amount of certain information about this man. 

 This had been one of those days when mistakes piled up faster than I could track them. - Это был 

один из тех дней, когда ошибки накапливались быстрее, чем я могла их отследить. 

Here we have personal deixis, that is expressed by the demonstrative pronouns” this” and  “those”. We 

also have the word “mistake” at the first part of the sentence and deictic “them” at the second part, which refers 

us to the previous information.  

 I had tarried too long in Chandigarh, India, and the four-hour taxi ride back to New Delhi now 

promised to be a six-hour slog in traffic. -  Я слишком долго пробыла в Чандигархе, Индия, и 

четырехчасовая поездка на такси до Нью-Дели теперь обещала быть шестичасовым нудным 

ожиданием в пробке.) 

There are temporal deictic expressions (four-hour ride, six-hour slog) in this example. The author uses 

temporal deixis in order to emphasize the duration and to show the enormous amount of time she wasted.  

 But there was the man on the platform — a waiter for the railway, whose job it is to pass out dinners 

— flashing a gesture that seemed to mean, “Don’t worry, I’ve got you.”  -  Но на платформе стоял 

человек, это был официант, в чьи обязанности входит раздавать обеды, — и махал рукой, 

словно говоря: “не волнуйся, я тебя держу.) 

There is an example of the special deixis in this phrase: “there… on the platform”. It shows us a concrete 

place. We also see the personal deixis “ the man” and then concretization, who was that man ( a waiter).  

Deixis is a universal category.  It is a functional aspect of the language rather than a morphological one. 

Deixis serves to indicate the participants of the process of communication, the time limit of the reported fact. 

Thus, the deictic mechanism is a universal tool that combines grammatical and non-grammatical indicators of 

time and extends throughout the semantic structure of the English language. 
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ASSESSMENT IN TRANSLATION OF OFFICIAL DOCUMENTS 
 

Iuliana VÎRLAN 
 

Free International University of Moldova 
 

Abstract: The article reviews the main characteristics of the texts of official style. These are used in business 

writing: the composition of various official documents/ text/ papers in everyday life. It can be referred to the clearly-

objective language style necessary in business relationships and the service area for various business/ communication 

occasions and solutions. It has its special characteristics and peculiarities. These must be respected by the translator and 

must be taken into consideration when he/she evaluates the quality of translation. 

Key words: official style, peculiarities, documents, translation, terms, phraseological units. 

 

 

Functional Style is system of interrelated language means, which serves a definite aim in 

communication. Each style is recognized as an independent whole. The peculiar choice of language means is 

primarily dependent on the aim of the communication, on the function the styles performs. 

As a result there exist a number of classifications of functional styles, but the most common one was 

established by I. R. Galberin. According to him, it includes: the belles-letters style, the newspaper style, the 

publicistic style, the style of the official documents and the scientific prose style.   

The official style is composed of: the language of diplomacy, the language of business documents, the 

language of military documents, the language of legal documents. 

A. B. Shevnin presents two main aspects of official style. He affirmed that the contents of official style 

is very important and it had to exclude every kind of ambiguity and discrepancies.  Officially-business style is 

characterized by a certain more or less limited range of topics.  

Also, the linguist affirmed that the official style is characterized by: highly regulated speech (a certain 

stock of information and expressions which need to be used in a correct form); officiality (the stringency of 

presentation: the words are used in their direct meanings and the tropes are used in very few situations);  

impersonality (official speech avoids concrete and personal information). 

At the lexical level, this is represented by many terms, phraseological units and clichés.  In “Micul 

Dictionar de Terminologie Lingvistica”, Gr. Constantinescu –Dobridor mentions that the “term is a fixed 

expression, proper to a certain science, which serves to the utterance of a specific notion”.  Here are some 

examples of terms, phraseological units and clichés used in official style: shipping date, letter of 

recommendation, on behalf of, the above mentioned, legal entity, draft resolution, adjournments.  

This kind of phraseological combinations and individual words - the terms can be meet in reports, laws, 

notes, and each region has its own specific terminology: for example in the official documents with financial 

and economic character are used terms such as extra revenue, taxable capacities, liability to profit tax. In 

diplomacy, we may find: to ratify an agreement; memorandum; extraterritorial status; plenipotentiary. 

Juridical documents contain such as lexical units as: the international court of justice; casting vote; judicial 

organ; the deal with a case; summary procedure; as a laid down in. 

The language of business documents is characterized by traditional means of expression, which speed 

up the process of forming phraseological units typical for this style. Traditional means of expression underline 

another characteristic of official documents, namely, the presence of a significant number of archaic words 

and expressions. In every business document one can meet examples as hereby; henceforth; aforesaid; beg to 

inform. 

Another peculiarity of official style is the use of conventional symbols and abbreviation, which can be 

found in all documents. For example: EEC (European Economic Community), MP (Member of Parliament), 

PMT (Parliament), UN (United Nations), EU (European Union). 

The diplomatic language is represented by the use of a certain amount of Latin and French words and 

expressions that give a terminological color. For example: ad hoc, ad honore, persona grata, persona 

nongrata, circa, cito, de facto, demarche, Nota bene,  par exemple, etc, ordre du jour.  

Official style is characterized by laconism, conciseness and economical use of language means. In the 

language of business documents, there is no fiction coloring. It helps to enhance the author’s intentions with 

the main text discourse. Objective character and credibility of informations-these are the main requirements of 

this style. Written documents cannot contain subjective opinion and emotional words.  

One more characteristics of official style is special obligatory forms of address, opening and concluding, 

for example: Dear Mr. Black, Dear Madam or Sir, Yours obediently, Yours faithfully, Yours, Thank you, etc.   
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Diplomatic translation is carried out within diplomatic missions, embassies or consulates. This type of 

translation is carried out within international bodies, in terms of the type of texts translated and the conventions 

established. However, diplomatic translation has its own rules and peculiarities.  

Within the goal of diplomatic translation, there are two main groups of documents: chancery documents 

and consular documents. The chancery documents are constituted by documents or texts aimed as vehicle for 

diplomatic communication between the given diplomatic mission and the Ministry of Foreign Affairs and vice 

versa. The consular documents represent a great deal of the bulk of translation work in an embassy. This is an 

extremely varied field, although highly related to the fields of legal and sworn translation. Thus, translators 

find themselves confronted by birth, marriage and death certificates, certificates of no impediment, divorce 

sentences, deeds, etc., together with other documents, mainly related to visas, passports, forensic death reports, 

assistance to arrested nationals, etc. 

In the process of translation the translator uses such types of techniques of translations. Like as 

borrowing, transposition, literal translation, faithful translation. 

Borrowing. This means taking words straight into another language, for example: Stipendium 

Hungaricum; Diplomatik Bluebook 2018. 

Transposition is the process where parts of speech change their sequence when they are translated. 

Grammatical structures are often different in the SL and TL languages, for example:  

 I look forward to new fruitful cooperation opportunities with you in the future. Aștept cu nerăbdare 

noi oportunități de cooperare fructuoasă cu dumneavoastră în viitor. 

 Teaching this common fields to the youth of Moldova has vital importance in order to develop the 

relations between our countries further. Instruirea tinerilor din  Moldova în aceste sfere comune are 

o importanță deosebită  pentru a dezvolta în continuare relațiile dintre țările noastre. 

 Literal Translation. The Source Language grammatical constructions are covered to their closest 

target language equivalents, but the lexical items are again translated out of context, for example:  

 They will have the opportunity to continue their self-education and to find positions related to the 

issues in the studied area in both the public and private spheres. Ei vor avea oportunitatea de a-și 

continua autoeducația și de a găsi poziții legate de problemele din domeniu în zona studiată atât în 

sfera publică, cât și în cea privată.  

 BECES is open to students holding a Bachelor degree in the relevant subject area who fulfil selected 

criteria.  BECES este deschis pentru toți studenții ce dețin o Diplomă de Licență într-un domeniu 

relevant și îndeplinește criteriile de selecție.  

Faithful translation attempts to reproduce the precise contextual meaning of the original within the 

constraints of the TL grammatical structures as it follows, e.g.: 

Taking this opportunity let me assure you of continuous commitment to further developing our bilateral 

relations and contacts for the benefit of our two peoples including young generation. Profitând de această 

oportunitate permiteți-mi, să vă asigur de angajamentul nostru continu de a continua dezvoltarea relațiilor 

bilaterale și a contactelor în beneficiul celor două popoare, inclusiv a tinerei generații. 

In conclusion, official style is a linguistic subsystem, which has its lexical and syntactic features. It is 

characterized by stability, traditionalism, restraint, standardization and officiality. Each type of official-

business documents is represented by its own specific terminology and phraseology. 
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EATING DISORDERS 

 
Elina ȘPORTOVA, Valeria STOIANOVA  

 

Technical University of Moldova 
 

Abstract: We all differ in what we like to eat, the amount we eat and when or how often to eat. Food becomes a 

problem when it is used to cope with painful feelings and emotions. Today our society promotes the ideals of slim bodies 

and the models are taken as role models of success. In order to look good, they practice abnormal pattern of eating. Such 

problems have a devastating impact on day-to-day lives of million people and they can cause a wide range of serious 

medical problems.  

Key words: Anorexia, Bulimia, Binge eating, osteoporosis, heart attack, eating disorder, nutrition. 

 
An eating disorder is a psychological disorder that is characterized by abnormal eating habits and a 

distorted view of one’s body. Eating disorders usually involve a degree of body dysmorphic disorder – a 

negative distortion of how an individual sees himself or herself. There may be a combination of factors that 

contribute to this problem, like: low self-esteem, genetics, culture, etc.  

Anorexia nervosa happens when one is obsessed with becoming thin that they reach extreme measures 

and this leads to extreme weight loss. Symptoms: dramatic weight loss; refusal to eat certain foods or food 

categories; excessive and rigid exercise routine; withdrawal from usual friends/relative; muscles become weak 

and wasted; hair, nails and skin become dry and brittle; problems with the bones (osteoporosis). The Anorexia 

Nervosa is at least 10 times more frequent in women than in men. The incidence of Anorexia Nervosa appears 

to have increased in recent decades. Binge eating disorder is characterized by feelings of a loss of control of 

food intake and overeating. Eating large volumes of food over short periods can place significant stress on the 

body’s digestive system. During such binges, a person rapidly consumes an excessive quantity of food. Binge 

eating disorder is much like bulimia except the individuals do not use any form of purging (i.e. vomiting, 

laxatives, fasting, etc.) following a binge. Symptoms: anxiety, including feelings of shame and guilt, heart 

disease and heart attack, risk of diabetes, problems with bones (osteoporosis).  

Bulimia nervosa, also known as simply bulimia, is an eating disorder characterized by binge eating 

followed by purging. People with bulimia may secretly binge — eating large amounts of food with a loss of 

control over the eating — and then purge, trying to get rid of the extra calories in an unhealthy way. Symptoms: 

sensitive teeth, tooth erosion and decay, stomach pain and ulceration, living in fear of gaining weight, forcing 

yourself to vomit or exercising too much to keep from gaining weight after binging.  

Foods, that can be consumed rapidly, especially sweets such as ice cream and cake, are usually part of 

a binge. A recent study found that women with bulimia nervosa were more likely to binge while alone and 

during the morning or afternoon. Girls and women are ten times more likely than boys and men to suffer from 

anorexia or bulimia. Research carried out that the average length of time that someone suffers with such 

problems is eight and five years respectively. The right treatment approach for each person depends on his or 

her specific symptoms, issues, and strengths, as well as the severity of the disorder. To be most effective, the 

treatment for an eating disorder must address both the physical and psychological aspects of the problem: 

medical treatment and psychological counseling. Tips how to deal with such problems: set a positive example, 

encourage eating with natural consequences, do not blame yourself, avoid power struggles over food, take care 

of yourself., listen to your feelings, listen to your body, accept and love yourself. 

In conclusion, I would like to say that an eating disorder is not a normal lifestyle. It is a serious, life 

threatening condition, which can lead to damaging consequences: mentally, emotionally and physically. These 

problems are often hidden, kept as a secret because of fear and judgment. They are, however, treatable and 

there are many organizations, which are ready to provide their help, everything that you need to do is your 

desire.  
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SUSTAINABILITY IN ACTION: HOW TO BE CONSCIOUS WHILE DINKING WINE 
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Summary: Nowadays, there are three the most prevalent modern alternative practices that are used in winemaking.  

Every practice is directly related to the solving of environmental problems and human health protection. Organic 

winemaking uses only natural substances instead of chemically produced once. Biodynamic winemaking is based on the 

moon cycles and special lunar calendar that regulates all proceses. Sustainable winemaking involves a range of practices 

that are ecologically, economically, socially responsible. Sustainable development is the only one possible and the best 

way of economy and generally living for those who care about the future of our planet.   

Keywords: environment, organic, biodinamic, sustainable, responsibility. 

 

 

Introduction.  

All around the world, people have become more conscious of what they eat and drink. Conscious 

consumption is not only about the quantity of consumed products, it`s about the quality and especially about 

the environmental impact that goes after. Wine production, as well as food production, is looking for new 

working and farming methods and new technics for its economy, which may maximize the efficiency and 

minimize the impact. Today I am going to tell you about the three most prevalent modern practices: organic, 

biodynamic and sustainable winemaking.  

 

1. Organic wines.  

There are two types of organic classifications and listing on wine bottles. They depend on farming 

methods and the sulphur dioxide presence. Organic wines must be made from certified organically grown 

grapes, avoiding any synthetic fertilizers, pesticides, fungicides herbicides and other unnatural additives. The 

organic vineyard follows organic viticulture and utilizes naturally occurring substances instead of industrially 

produced chemicals. The idea is to take the 'prevention rather than cure' approach to grape growing and to 

create a healthy bio-diversity and soil.  

Organic wines may be produced without the addition of sulphur dioxide (SO2) – this is another criterion 

of classification.  

 

2. Biodynamic wines.  

Biodynamic is similar to the organic farming. No chemicals and `manufactured` additions like 

commercial yeast, albumins etc. are allowed in biodynamic wine production. Instead, winemakers make 

special compost preparations with natural ingredients to bolster and fertilize their vineyards. A biodynamic 

wine means that the grapes are farmed biodynamically, and that the winemaker did not make any common 

manipulations such as yeast or sugar addition, acidity adjustment etc. It was first popularized in the 1920s by 

an Austrian philosopher name Rudolf Steiner. The concept behind biodynamics is that everything in the 

universe is interconnected. Biodynamic viticulture is the practice of balancing the resonance between vine, 

man, earth, the moon, planets and stars. Vineyard is considered an entire ecosystem, influenced by lunar cycles. 

Biodynamics occur primarily in the vineyard before winemaking even happens. All the tasks, from planting, 

pruning, to harvesting, are regulated by a special biodynamic calendar. Each day coincides with one of the 

four classical elements of Earth, Fire, Air and Water. The calendar divides days into four categories: Root, 

Fruit, Flower and Leaf Days. Fruit days are best for harvesting grapes, Root days – for pruning, leaf days – for 

watering and on the flower days would be better to leave the vineyard alone. You would never, for example, 

want to harvest on a Leaf Day because Leaf Days correlate with the Element water and you’d end up picking 

rotten, waterlogged grapes!  

 

3. Sustainable wines.  

Sustainability refers to a range of practices that are not only ecologically based, but also economically 

efficient, quality oriented and socially responsible. Sustainable winemaking includes a lot of practices which 

help to minimize its environmental impact. For example, alternative energy sources, sun, wind or water energy 

may be used instead of traditional once.  The wineries may be built using sustainable materials, an infrared 
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reflecting or green roof and special walls and doors to maximize insulation. Sustainability means also zero-

waist production and permanent recycling. The important part of sustainable winemaking are animals. 

Winemakers use sheep, horses and other animals instead of tractors for weeding to practice eco-friendly 

winemaking. One more example. The process for turning wine waste into biofuel is actively developing. The 

wine industry produces vast amounts of waste material which is normally just thrown away after the grapes 

are pressed, and all the juice is extracted. With the help of a fungi cocktail (consisting of Trichoderma 

harzianum, Aspergillus niger, Penicillium chrysogenum, and Penicillium citrinum), scientist breaks winery 

waste material down into basic carbohydrates that can be fermented, producing biofuels such as ethanol. So, 

winery waste is turning into something very useful. That is sustainability in action. 

 

Conclusion.  

Sustainability has a lot of goals. It fights with the world hunger and poverty, protects health and well-

being, educates people on climate change, protect the environment, develops new technics for efficient using 

of natural sources and recycling, etc. But all these starts with the simple understanding of our own 

responsibility for our present, future and the future of all generations that will come after us. So, let`s choose 

the path of sustainable development, self-responsibility, organic healthy food and wine. Let`s try to be more 

conscious and understand what we buy and what for. Let`s be the change we wish to see in our world.  
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online learning methodologies could replace traditional programs. Finally, based on researches made, the author 

suggests what should and could be done to improve e-learning.  
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Introduction: The actuality of e-learning in modern world 

 

Nowadays almost everyone has access to internet. It isn’t a big problem to find the information you 

need. No wonder that people prefer to absorb knowledge from it; it is free, understandable and accessible. In 

our opinion, there are lots of interesting ways to use internet in general. But the most interesting possibility is 

learning. Learning in internet does not infer to simple, regular learning in schools. It does not require specific 

methods of learning; it is rather simple. Learning online is one of the great advantages of information 

technology that could possibly replace our traditional curriculum.  

Progress in this area will lead to awareness of the best way to learn, study and teach. One may argue 

that there is no way to reshape the process of learning that was applied long time ago. However, on the bright 

side we can see that it could be one of the fundamental changes in our lives, and in the whole world in general. 

For example, students will spend most of their learning time in thinking and reasoning. Communication is one 

of the best ways of teaching. When people constantly talk about something interesting and informative, they 

increase their knowledge and sociability. Internet learning involves frequent discussion; also, it helps to delve 

in the theme. The online learning is still on the early step of development. Nevertheless, the outlines of the 

potential of online learning are already being emerged. 

E-learning helps and will help lots of people with their problems in terms of overall self-development. 

We can talk about helpful possibilities of internet learning for a very long time, but primary part of it is that 

there are thousands of topics from which people choose what they need. After that, they can learn with other 

people with similar level of knowledge of specific topic. I want to note that using this type of learning, one, 

even with limited opportunities, won’t differ to others. This kind of learning has a lot of advantages, for 

example: students have more spare time for practicing sports, because they are learning just what they want, 

or what they think that they will need in future. On the other side, there are some disadvantages: all students 

should have something that they want to learn, there should be no words about fully laziness, or passiveness 

in this kind of lessons. These lessons are calculated for those who want to progress but not to be an 

encumbrance for others. The main ideas are clear, let’s talk about the prehistory. That’s why the topic we have 

chosen is actual nowadays. The internet is used and must be used not only like entertaining resource, but like 

a resource of learning, teaching, getting knowledge.    

 

1. Online (internet) learning as the main part of e-learning 

 

 Concept of e-learning 

When it comes to online learning in education, the model has been pretty straightforward - up until the 

early 2000s education was in a classroom of students with a teacher who led the process. Physical presence 

was a no-brainer, and any other type of learning was questionable at best. Then the internet happened, and the 

rest is history. E-learning is a rapidly growing industry, the effects of which we can trace back to the 1980s 

and even well before that (in the form of distance learning and televised courses). 

Today when affordable e-learning solutions exist for both computers and internet, it only takes a good 

e-learning tool for education to be facilitated from virtually anywhere. Technology has advanced so much that 

the geographical gap is bridged with the use of tools that make you feel as if you are inside the classroom. E-
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learning offers the ability to share material in all kinds of formats such as videos, slideshows, word documents 

and PDFs. Conducting webinars (live online classes) and communicating with professors via chat and message 

forums is also an option available to users. 

There are a lot of different e-learning systems (otherwise known as Learning Management Systems, or 

LMSs for short) and methods, which allow for courses to be delivered. With the right tool various processes 

can be automated such as a course with set materials and automatically marked tests. E-learning is an 

affordable (and often free) solution which provides the learners with the ability to fit learning around their 

lifestyles, effectively allowing even the busiest person to further a career and gain new qualifications. 

Some of the most important developments in education have happened since the launch of the internet. 

These days’ learners are well versed in the use of smartphones, text messaging and using the internet so 

participating in and running an online course has become a simple affair. Message boards, social media and 

various other means of online communication allow learners to keep in touch and discuss course related 

matters, whilst providing for a sense of community. 

 

 The history of e-learning. 

The term "e-learning" has only been in existence since 1999, when the word was first utilized at a CBT 

systems seminar. Other words also began to spring up in search of an accurate description such as “online 

learning” and “virtual learning”. However, the principles behind e-learning have been well documented 

throughout history, and there is even evidence which suggests that early forms of e-learning existed as far back 

as the 19thcentury. 

Long before the internet was launched, distance courses were being offered to provide students with 

education on particular subjects or skills. In the 1840′s Isaac Pitman taught his pupils shorthand via 

correspondence. This form of symbolic writing was designed to improve writing speed and was popular 

amongst secretaries, journalists, and other individuals who did a great deal of note taking or writing. Pitman, 

who was a qualified teacher, was sent completed assignments by mail and he would then send his students 

more work to be finished using the same system. 

In 1924, the first testing machine was invented. This device allowed students to tests themselves. Then, 

in 1954, BF Skinner, a Harvard Professor, invented the “teaching machine”, which enabled schools to 

administer programmed instruction to their students. It wasn’t until 1960 however that the first computer based 

training program was introduced to the world. This computer based training program (or CBT program) was 

known as PLATO-Programmed Logic for Automated Teaching Operations. It was originally designed for 

students attending the University of Illinois, but ended up being used in schools throughout the area. 

The first online learning systems were really only set up to deliver information to students but as we 

entered the 70s online learning started to become more interactive. In Britain the Open University was keen to 

take advantage of e-learning. Their system of education has always been primarily focused on learning at a 

distance. In the past, course materials were delivered by post and correspondence with tutors was via mail. 

With the internet the Open University began to offer a wider range of interactive educational experiences as 

well as faster correspondence with students via email etc. 

With the introduction of the computer and internet in the late 20th century, e-learning tools and delivery 

methods expanded. The first MAC in the 1980′s enabled individuals to have computers in their homes, making 

it easier for them to learn about particular subjects and develop certain skill sets. Then, in the following decade, 

virtual learning environments began to truly thrive, with people gaining access to a wealth of online 

information and e-learning opportunities. 

By the early 90s several schools had been set up that delivered courses online only, making the most of 

the internet and bringing education to people who wouldn't previously have been able to attend a college due 

to geographical or time constraints. Technological advancements also helped educational establishments 

reduce the costs of distance learning, a saving that would also be passed on to the students - helping bring 

education to a wider audience. 

In the 2000′s, businesses began using e-learning to train their employees. New and experienced workers 

alike now had the opportunity to improve upon their industry knowledge base and expand their skill sets. At 

home individuals were granted access to programs that offered them the ability to earn online degrees and 

enrich their lives through expanded knowledge. 

 

2. Advantages and disadvantages of online learning 

Learning is often considered to be a normal part of working and personal life. Both learning for 

achieving a job as well as for achieving knowledge should not be neglected. Online environment is changing 
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continuously and it represents a great opportunity for learning. It is very important to discover how to learn 

using all available communication channels and choosing the ones that best suit a person’s style of filtering 

the information. 

Nowadays, online learning turns out to be more and more practiced. Many traditional universities started 

to share their courses online for free. It represents an easy and comfortable method to achieve knowledge in 

almost every field, from law and accounting, to human sciences, such as psychology and sociology or 

history. Online learning is a great alternative to traditional universities, especially for people who can’t afford 

the time and money to take real courses. 

Advantages of Online Learning 

Although many people still consider traditional universities as the best way to achieve knowledge and 

get a diploma, online learning proves to be a great alternative. Students have the chance to study in their own 

time and especially for free. It represents a great way to study many fields and to boost the level of self-

motivation. Online learning is so effective because students can finish their homework quickly, and there is 

more time left for hobbies or for finding a job. 

An access to all resources of a traditional course helps participants learn wherever they are, leaving them 

the freedom to choose the time for study. With basic Internet connection, a person can attend different courses. 

Among the advantages of online learning there are the responsibility and self-discipline of students. 

Disadvantages of Online Learning 

Only in a small group a person can develop properly. At school, students learn how to make friends, be 

patient, get rid of disappointment, and especially to compete. Competition between colleagues can be very 

stimulating and students will only benefit from it. Online learning cannot offer human interaction. 

Another disadvantage refers to the fact that online courses cannot cope with thousands of students that 

try to join discussions. Also, online learning can be difficult, if it is meant for disciplines that involve practice. 

Online learning requires the use of a computer and other such devices; this means that eyestrain, bad 

posture and other physical problems may affect the learner. When running an online course it’s a good practice 

to send out guidelines about correct sitting posture, desk height, and recommendations for regular breaks. 

In conclusion, online learning should be seen as a complement and extension of classical forms of 

learning. Not even the best online course can fully replace the personal contact with a teacher, or the human 

relationships that develop in a group. So, traditional classes shouldn’t be replaced with online learning. 

 

3. Suggestions for improvement of internet learning 
In the 21st century, online learning constitutes 50% of all learning and education. The rapid rise of 

learning on the Internet occurs not because it is more convenient, cheaper, or faster, but because cognitive 

learning on the Internet is better than learning in-person. Of the growing number of experts seeing this 

development, Gerald Celente, author of the popular book Trends 2000, summarizes it most succinctly: 

“Interactive, on-line learning will revolutionize education. The education revolution will have as profound and 

as far-reaching an effect upon the world as the invention of printing. Not only will it affect where we learn; it 

also will influence how we learn and what we learn" (Celente, 1997, p. 249). Recent research reported in 

the Washington Post cites studies showing that online learning is equally as effective as learning in-person. 

And note that we state "cognitive learning," not all learning. 

And when online learning is combined with a more interactive and facilitative in-person learning, it 

easily out performs today’s outmoded one-size-fits-all traditional lecture delivery system.  

But perhaps the most devastating and revolutionary change is how the Internet changes how we learn. 

Because we live in the Information Age, the era of lifelong learning, the era of online learning, distance has 

nothing to do with "distance education." By this I mean that even when the teacher is in close proximity to the 

learners, the quality of the cognitive learning and teaching is be higher when the cognitive part of the learning 

is conducted over the Internet. 

For most of history the standard educational setting has been an instructor (or teacher, leader, presenter, 

or speaker) standing in front of a group of people. This is the most common learning design in society, whether 

it is college, credit classes, noncredit courses, training in business and industry, high school instruction, or 

even a Sunday School class. 

Basically, 90% of all education has been "information transfer," the process of transferring information 

and knowledge from the teacher’s head into the heads of the learners. To do that, teachers have had to talk 

most of the time. And right up until today that mode of delivery has been the most effective, most efficient, 

most desirable way to learn. 
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But we know that the traditional lecture is not the only way to learn. We as learners learn in many 

different ways, at different times, and from a variety of sources. We also know that learning is not purely a 

cognitive process, but that it also involves the emotions and even the spirit. 

The Internet destroys the traditional educational delivery system of an instructor speaking, lecturing or 

teaching in front of one or more learners. 

The whole discipline of self-directed learning, variously called adult learning or adult education, has 

shown that the traditional delivery system is only one way to learn. The Internet represents the biggest 

technological aid helping people to learn in 500 years, according to many educators. 

What the Internet is doing is explodes the traditional method of teaching into two parts-- cognitive 

learning, which is accomplished better with online learning; and affective learning, which is accomplished 

better in a small group discussion setting. 

Why cognitive learning is done better on the Internet? 
Cognitive learning includes facts, data, knowledge, mental skills-- what you can test. And information 

transfer and cognitive learning can be achieved faster, cheaper and better online. 

There are several ways that online learning is better than classroom learning, such as: 

A learner can learn during her or his peak learning time. With traditional in-person classes, only some 

learners are involved during their peak learning time. The rest will not fully benefit. 

A learner can learn at her or his own speed. With traditional classes, a learner has one chance to hear a 

concept, technique or piece of knowledge. With online learning, a learner can re-play a portion of audio, reread 

a unit, review a video, and retest him or herself. 

A learner can focus on specific content areas. With traditional classes, each content area is covered and 

given the relative amount of emphasis and time that the teacher deems appropriate. But in a ten-unit course, a 

given learner does not need to focus on each unit equally. For each of us, there are some units we know already 

and some where we have little knowledge. With online learning, we as learners can focus more time, attention 

and energy on those units, modules or sections of the course where we need the most help and learning. 

A learner can test himself daily. With online learning, a learner can take quizzes and tests easily, 

instantly receiving the results and finding out how well she or he is doing in a course. 

A learner can interact more with the teacher. Contrary to common opinion today, online learning is more 

personal and more interactive than traditional classroom courses. In an online course, the instructor only has 

to create the information transfer part of the course-- lectures, graphics, text, video-- once. Once the course 

units or modules have been developed, there is need only for revisions later on. The instructor is then free to 

interact with participants in the course. 

Learners acquire the data and facts faster using the Internet. Officials at University Online Publishing, 

which has been involved in online learning more than most organizations, say that a typical 16-week college 

course, for example, can be cut to 8 weeks because students learn more quickly online. 

Finally, technology has consistently proven to drive down costs. Recent reports indicate that education 

costs are growing at over 5%, well above the 3% average for all other sectors of the economy. With education 

costs in the traditional system soaring, technological innovations make an education cheaper. 

The heart and soul of an online course is not be the lecture, the delivery, the audio or video. Rather, it is 

the interaction between the participants and the teacher, as well as the interaction among the participants 

themselves. This daily interaction among participants, for example, will forms a "Virtual Community." 

In an online course, there is more discussion. If there is a group discussion with thirty people and six to 

eight people make comments, that is a successful discussion that takes up almost a whole hour. And almost 

everyone in the group agree it was lively. Now if you go into an asynchronous discussion forum on the Internet, 

and thirty people are there, and six to eight are making comments, you will conclude that the discussion is 

lagging. 

The same number of comments on the Internet do not appear to be as lively a discussion as when 

delivered in person because the capability and capacity of the Internet is that every person can make 

comments—at the same time. A transcript of a typical online discussion would take hours to give verbally. 

Online, we can participate in discussions easily, absorbing more information in a much shorter time and 

engaging in more interaction, not less. 

Because the Internet can deliver information more quickly, at a lower cost, whenever a learner wants, 

as often as a learner wants, and with more interaction and dialogue, the Internet will replace the traditional in-

person classroom delivery system as the dominant mode of delivery for education and delivery. But the Internet 

will not replace in-person learning. 
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While we spend 50% of our time learning online, we spend the other 50% of our time learning in person. 

But in-person learning will soon be radically different from what is most common today. 

There will be almost no need for the traditional lecture. However, there will be a tremendous need for 

teachers to become facilitators of learning, understanding how we learn, and able to work with learners as 

individuals.  

Learning is not just cognitive; it also involves the emotions and the spirit. It involves "unlearning." It 

involves what educator Jerold Apps calls "grieving the loss of old ideas." The likely format for this kind of 

learning are chairs in a circle, with a facilitator leading discussions, dialogues, role plays and more.  

The Internet certainly did not create facilitative learning. This kind of learning has been around for a 

long time and its value well established. But it’s use grows exponentially because the Internet allows the 

cognitive information to be delivered faster, cheaper, better, thus allowing more time and resources to be 

devoted to facilitative in-person learning. 

As internet learning grows and changes how we learn, in the future some courses will involve almost all 

in-person learning and teaching. And some courses will involve almost all online learning. And probably the 

majority of courses will involve both online learning and in-person learning. 

Ways to improve Internet Learning or Online Learning 

While studying this material, I’ve researched some ways to improve online learning. Though internet 

learning is on a good level, there are still many drawbacks that can be changed: 

Online learning should not be place-based 
Many of the online learning programs unnecessarily require students to follow the traditional system of 

having students together in classroom consuming the same material at the same time. Why? The content is 

online. Are we so stuck in our old methods that we are forcing a potentially innovative learning opportunity 

into the same old structure of a brick and mortar school? For many, yes we are…but we shouldn’t be. 

Online learning should not be state-based 

Many online learning programs are state-based. Why? When online does it really matter that the teacher 

or students are all from the same state? No, it does not. States need to provide funding from students to take 

classes from a menu of options, but these students and teachers do not need to reside in the same state or 

country. We need to blast open the doors and let students and teachers cross state lines.  

Online learning materials should be shared  

People all over the world are selfishly developing fabulous online learning content. Selfish because 

they’re not sharing. In some cases, it never even occurred to people that they could or should or be sharing. 

They can and they should and LMS platforms should make this easier.  

Online learning students should be connected 

Online learning is online and we’re teaching a lot of the same course at the same time to students all 

over the world. The online learning world needs to learn a lesson from social media and enable those pursuing 

the same interests to connect. Conversations are more robust and learning is more relevant when the numbers 

of other teachers and students you can connect to and share with is increased. Let’s erase the artificial lines of 

traditional schooling and let online learning provide an opportunity for students to connect. 

Online learning classes should be more interesting 

Online learning has finally gotten some legs and it’s about time, but it’s not offering more interesting 

courses. In large part it’s just offering the same opportunities available in traditional school settings. Let’s 

expose students to new opportunities that are missing in schools. Let’s provide some amazing offerings in 

music and photography in filmmaking or becoming a stylist. Let’s open their worlds online rather than 

providing them with what they already had access to in the traditional classroom. Let’s bring experts in the 

field into these courses and help students find their passions, talents, and interests. Let’s expose and connect 

them to others who love what they love. 

Online learning should not feel like a sentence. Doing time should not be the indicator of mastery.  

Many students admit that school feels like they’re just doing time. Unfortunately, in many countries, 

seat time is still the measure indicating if a student has completed a course. This needs an update that online 

has the potential to make happen if only the laws were updated. Students should be able to prove mastery any 

time during the class or take extra time and get additional supports.  

Online learning should push states / nations to provide more opportunities for assessments when students 

are ready, not when it’s easiest to herd students through the tests.  

Online learning has the potential to deliver courses to students anytime in the year, yet many tests are 

still only given once a year, often several months after the students have completed the course. States need to 



574 

figure out how to certify educators or others to proctor the test throughout the year as students complete the 

course.  

Students in online learning environments do not need to be grouped via date of manufacture.  

Many online learning teachers, schools, and providers still grouped students by year of birth / grade. We 

don’t need to sequence all students through the same courses at the same time. With online learning perhaps a 

student wants to focus deep into a subject and plow through several math, science, or literacy courses. He 

should be able to do that. Or perhaps a student just moves right through a class. They should be able to steamroll 

full force ahead to the next class, regardless of their age. On the other end of the spectrum, if there is a topic a 

student is having difficulty with, they should be able to spend more time in that area and/or have the opportunity 

to receive the support they need.  

Learning centers should be available to students 

For many students, taking classes at home is not a viable option for a number of reasons. Communities 

need to establish learning centers to meet the needs of such students. This may mean opening the doors of 

school and local libraries to students with proof of enrollment, it may mean partnering with local businesses, 

it could mean turning the often unused community room of a building or project into a learning center during 

specified hours, or perhaps it means making use of schools of education like Teachers College, that often 

remain empty during the day. There are numerous possibilities that could make this a viable option for 

interested students.  

 

Conclusions 

Nowadays, online learning turns out to be more and more practiced. It represents an easy and 

comfortable method to achieve knowledge in almost every field. Internet has become not only a huge part of 

our lives, but a huge part of education in general. Students from all around the world start taking online e-

learning courses to improve their knowledge. This kind of learning is affordable; it saves time and money, 

because it-s cheaper, than traditional education and sometimes even more interesting. 

In 21st century technical progress has reached an extreme level, starting with smartphones and other 

smart devices and ending with robot people. Of course, this progress didn’t avoid the education system. E-

learning is starting to replace traditional education in classes. It sound great on one side, because we can study 

wherever we want and no one will tell us what to do at this particular moment and when to end our lesson. 

Another plus is that students can choose a topic, in which they are more interested and pay attention only to 

this subject. We can ask ourselves, what’s wrong in that? Can there even be any disadvantage? But there’s 

always another part of the medal. As humanity has entered the electronic era, real communication has almost 

gone into the past, being replaced by social networks, real games transformed into computer games, real 

feelings became “likes” on Facebook. The world is losing this generation. That’s why fully replacing 

traditional education with e-learning can become a terrible mistake. Education system still needs teachers and 

real classes, where children or student interact with each other, where people can make real relationships.  

E-learning is great, it’s our future, but only if it’s combined with norms that have been tested over the 

centuries. Progress in online learning means another huge step in education. But there can be no future without 

the past. I see online learning as a tool to help schools and universities to teach as many people as possible and 

to give people qualitative education. That is why it should be improved every year.  
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GREEN MARKETING 
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Abstract: Green marketing refers to the process of selling products and/or services based on their environmental 

benefits. Such a product or service may be environmentally friendly in itself or produced in an environmentally friendly 

way. It is typically practiced by companies that are committed to sustainable development and corporate social 

responsibility. More organizations are making an effort to implement sustainable business practices as they recognize 

that in doing so they can make their products more attractive to consumers and also reduce expenses, including 

packaging, transportation, energy/water usage, etc. Businesses are increasingly discovering that demonstrating a high 

level of social responsibility can increase brand loyalty among socially conscious consumers; green marketing can help 

them do that. 

Key-words: Green marketing, sustainability, environmentally friendly, responsibility, loyalty. 

 

 

Green marketing is the marketing of environmentally friendly products and services. It is becoming 

more popular as more people become concerned with environmental issues and decide that they want to spend 

their money in a way that is kinder to the planet. Green marketing can involve a number of different things, 

such as creating an eco-friendly product, using eco-friendly packaging, adopting sustainable business 

practices, or focusing marketing efforts on messages that communicate a product’s green benefits. This type 

of marketing can be more expensive, but it can also be profitable due to the increasing demand. For example, 

products made locally in North America tend to be more expensive than those made overseas using cheap 

labor, but they have a much smaller carbon footprint because they don’t have to fly across the globe to get 

here. For some consumers and business owners, the environmental benefit outweighs the price difference. 

The term Green Marketing came into prominence in the late 1980s and early 1990s.The proceedings of 

this workshop resulted in one of the first books on green marketing entitled "Ecological Marketing“. The past 

decade has shown that harnessing consumer power to effect positive environmental change is far easier said 

than done. The so-called "green consumer" movements in the U.S. and other countries have struggled to reach 

critical mass and to remain in the forefront of the shoppers' minds. While public opinion polls taken since the 

late 1980s have shown consistently that a significant percentage of consumers in the U.S. and elsewhere 

profess a strong willingness to favour environmentally conscious products and companies, consumers' efforts 

to do so in real life have remained sketchy at best. 

Consumers who prefer to purchase green products, even though they might be more expensive fall into 

the ‘LOHAS’ category. LOHAS stands for Lifestyles of Health and Sustainability. LOHAS describes an 

integrated, rapidly growing market for goods and services that appeal to consumers whose sense of 

environmental and social responsibility influences their purchase decisions. These consumers are active 

supporters of environmental health and are the heaviest purchasers of green and socially responsible products. 

They also have the power to influence other consumers. 

Green marketing is not just beneficial for the environment; it’s beneficial for the company in the long 

run as well. Access to new markets: There’s a completely new market consisting of green consumers who 

prefer green products over non-green products if they are given a choice. Competitive advantage: Going 

green adds up more customers to your existing customer base, which in turn gives you a competitive advantage 

over your competitors. Brand Loyalty & Increased Brand Equity: Brands that continually show their 

commitment towards protecting the environment and going green tend to earn greater loyalty from customers. 

Positive Public Image: Going green makes the customers feel that the company has a responsible outlook and 

is aware of the current scenario. All these result in a better image of the brand. 

It is extremely important for companies to develop legitimate and effective green product and marketing 

strategies, which can eliminate the need for greenwashing and lead to greater profits and consumer patronage. 

A company that is honest and genuinely committed to sustainability can earn the consumers’ respect and 

loyalty, taking into consideration the following things:  

1. Green Design. Companies often resort to greenwashing because their products and services are not 

green to begin with. A takeout bag with a big recycle symbol on the front may actually be made from 

virgin, and not recycled, paper. A fuel-efficient car that experts are raving about on social media may 

contain conflicting materials. The most important green marketing strategy is to design products and 
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services that are green to begin with. If a product or service is environmentally-friendly from the 

ground up, there is no need for greenwashing. 

2. Green Positioning. A company should explicitly promote its sustainability performance - and those 

of its products and services - as a key component of its business activities. Everything a company 

does should reflect its sustainability values. They cannot claim to be sustainable while engaging in 

unsustainable business practices such as making employees work under sweatshop conditions. Doing 

so will ruin the company’s credibility with consumers. 

3. Green Pricing. A company should highlight how a green product or service can help consumers save 

key resources. A car company, for instance, can promote its latest vehicle by emphasizing how it is 

more fuel-efficient compared with other leading car brands. This allows consumers to actively 

participate in sustainability. They become aware that their choice is about investing in something 

that will allow them to save money and resources in the future, rather than making a short-term 

purchase. 

4. Green Logistics. In addition to a product or service being green, its packaging must also be green. 

Packaging is the first thing that consumers see. Unsustainable packaging has the potential to dissuade 

consumers from purchasing sustainable products. 

5. Green Disposal. An effective green marketing strategy takes into consideration every aspect of a 

product’s life cycle. From production to disposal, everything must be sustainable. Unsustainable 

disposal practices can be hazardous to both the environment and human health. The food recycling 

machine installed in China can convert one ton of food waste into water within 24 hours. Customized 

microbes break the food waste down into water, which will then be used to clean the bin centre.  

In an attempt to leverage the increased demand for more sustainable goods and services, companies 

have employed marketing tactics to assure consumers that their products are green. However, this development 

has the potential to trigger the “greenwashing” phenomenon. Green issues are often complex and highly 

technical, so consumers are sometimes unknowingly persuaded into buying products that are misleadingly 

advertised as sustainable or ecologically friendly. Greenwashing can damage a company’s reputation, so it is 

an ill-advised and risky course of action. Once exposed, deceptive advertising can lead to lawsuits and a loss 

of consumer confidence. Just merely adding the prefix green to the company’s or the offering’s brand name 

doesn’t mean that your offer is a green. Greenwashing, also known as green sheen, is such a practice of 

promoting the deceptive perception that the product is green even when it is not. For example, asking the 

customers to buy a product on a pretext that it’ll save the environment, even when it won’t, is greenwashing. 

Using confusing language or imagery in the communication messages which gives a hint to environmental 

friendliness could be greenwashing too. 

Marketing starts before a business begins advertising or promoting its products. It includes strategies 

covering product development, pricing and distribution. In addition to helping boost sales, green marketing 

can help companies reduce operating and production costs, specifically by lowering energy usage. 

Environmentally sensitive companies are more attractive to potential employees who seek to become part of a 

positive corporate culture. 

When a business uses energy efficient lighting, heating and cooling, reduces its water use, recycles 

office materials, organizes employee community clean-up activities, uses recycled materials and creates less 

waste, it generates positive public relations in its community and industry and with customers. It can advertise 

itself as a green company or its products as green on its product packaging, in its advertising and on its website. 

This can create brand preference or loyalty and boost sales and profits. Green marketers also can qualify as 

vendors or suppliers with government agencies and businesses that prefer to do business with these types of 

businesses. 

In conclusion, I would like to say that green marketing covers more than a firm and now this is the right 

time to choose “Green Marketing” globally. It will come with strong changes in the business world if all 

nations will make harsh rules because green marketing has to save the world from pollution. From the business 

point of view because an intelligent marketer is one who not only convinces the consumer, but also involves 

the consumer in marketing his product. Green marketing should not be measured as just one more approach to 

marketing, but has to be pursued with much better energy, as it has an environmental and social measurement 

to it. With the danger of global warming looming large, it is very important that green marketing becomes the 

norm rather than an exemption or just a fashion. Recycling of paper, metals, plastics, etc., in a safe and 

environmentally harmless way should become much more systematized. It will become a general norm to use 

energy-efficient lamps and other electrical goods. In green marketing, consumers are ready to pay more to 
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maintain a cleaner and greener environment. Finally, consumers, industrial buyers and suppliers need to force 

effects on minimizing the unconstructive effects on the environment-friendly products.  
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IT’S TIME FOR SUSTAINABLE FASHION 
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Abstract: Sustainable fashion is a part of the growing design philosophy and movement towards environmental 

and social sustainability, the goal of which is to create a system which can be supported in terms of human impact on the 

environment and social responsibility. 

Sustainable fashion concerns more than addressing fashion textiles or products. It comprises addressing the whole 

system of fashion. This means dealing with interdependent social, cultural, ecological and financial systems.  

Sustainable fashion therefore belongs to, and is the responsibility of citizens, public sector and private sector.  

Key words: Fashion, sustainability, environment, concerns, hazards, solutions. 

 

 

1. Introductory notions about fashion, sustainability and XXI century dilema.  
The origins of the sustainable fashion movement are intertwined with those of the modern environmental 

movement, of which it is a part, and specifically the publication in 1962 of the book Silent Spring by American 

biologist Rachel Carson. Carson's book exposed the serious and widespread pollution associated with the use 

of agricultural chemicals, a theme that is still important in the debate around the environmental and social 

impact of fashion today. The decades which followed saw the impact of human actions on the environment to 

be more systemically investigated, including the effects of industrial activity, and to new concepts for 

mitigating these effects, notably sustainable development, a term coined in 1987 by the Brundtland Report.  

In 2019, a group of researchers formed the Union for Concerned Researchers in Fashion to advocate for 

radical and co-ordinated research activity commensurate with the challenges of biodiversity loss and climate 

change.  

 

2. Enviroment impact of fashion.  
One of the most apparent reasons for the current unsustainable condition of the fashion system is related 

to the temporal aspects of fashion; the continuous stream of new goods onto the market, or what is popularly 

called "fast fashion." The term has come to signify cheap, accessible and on-trend clothes, sourced through 

global production chains and sold through chains such as H&M, Zara, Forever21, etc. 

However, the "fast" aspect of consumption is a problem to the environment first when done in massive 

scale. As long as fast conspicuous consumption was reserved to the rich, the global impact was not reaching 

public attention or seen as a problem.  Slow fashion can be seen as an alternative approach against fast fashion. 

Characteristics of sustainable fashion match the philosophies of "slow fashion". Slow fashion represents a 

vision of sustainability in the fashion sector based on different values and goals to the present day. The clothing 

industry has one of the highest impacts on the planet. High water usage, pollution from chemical treatments 

used in dyeing and preparation and the disposal of large amounts of unsold clothing through incineration or 

landfill deposits are hazardous to the environment. 

There is an increasing concern as microfibers from synthetic fabrics are polluting the earths waters 

through the process of laundering. Microfibers are tiny threads that are shed from fabric. These microfibers 

are too small to be captured in waste water treatment plants filtration systems and they end up entering our 

natural water systems and as a result contaminating our food chain.  

 

3. Social opinion about sustainability and problems in fashion.  
One powerful aspect of social media data is the ability to look deeply at certain topics or issues and see 

who’s talking about them. A quick search for the keyword “fast fashion” over the past 12 months tells us a 

little about the kinds of people interested in the issue: 
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1 Source: Linkfluence Search 

 

Whenever you’re looking for social media insights, audience analysis is a great place to start. And in 

this case, the ethical clothing debate appeals mostly to Millennial women. (Reminder: Millennials today are 

anywhere from 18-37 years old, with some definitions limiting the group to 18-34.)  It was written before, 

but most major social media trends are led by Millennials. This is both because they have strong opinions and 

want to share, and because there are simply more Millennials on social media than any other age range. 

 

4. Potential solutions for next generations 

 More Sustainable Fabrics 

 Lyocell Fiber: also called Tencel, this 100% biodegradable fiber is produced in an environmentally-

friendly manner from cellulose - the main material in plant cells. Counterpoint: potential health 

issues. 

 Organic Cotton Fiber: cotton grown without the use of artificial chemicals such as herbicides or 

pesticides (additional information). 

 Organic Hemp Fiber: a durable natural fibers that can be grown without pesticides and with 

minimal water use. The hemp plant has long roots which help to prevent erosion and retain topsoil 

(additional information). 

 As well other types of fabrics such as Organic Linen Fiber, Sasawashi, Non-GMO Soy Clothing, 

Compassionate Clothing Guide, Organic Jute. 

 Reusing and Upcycling Fabric 

 Sustainable Textile Certifications and Standards 

 Green Cleaning 

 

5. Pros and Cons for Sustainability. Conclusions. 

 Pros: 

 Brand are turning waste materials into new products. 

 People are being treated well and paid fairly. 

 Brand are being kinder to the environment. 

 Ethical fashion is higher quality. 

 You get to feel great beeing a promotor of sustainability. 

 

 Cons: 

 Sustainable fashion brands  don’t keep up with the trends. 

 Hard to shop sustainable brands. 

 Can’t know for sure if the brands are sustainable. 
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Conclusions 

Executives know very well that their current business model is not future-fit. In the absence of global 

rules or major changes on the consumer side, the fashion industry is now carefully exploring options on how 

to improve its social and environmental impact while successfully operating in a highly price-competitive 

environment. 

Reinventing an industry built on growing consumption, cheap labor, free public goods such as access to 

water and environmental pollution is not an easy undertaking. 

Good old as well as new ideas are floating: regenerative agriculture, organic cotton, living wages in the 

supply chain, and reusing fibers to create circular material flow. 

It is hoped that executives are willing to step up and collaborate, in the industry's own interest and for 

the benefit of all. Only while group thinking proces and actions we can protect environment and as well create 

a new fashion era, which will be more eco friendly, more creative and more responsable. 

Nowadays is even more harder to convince society that consumes alot in the needs of sustainability and 

for everyone of us its a big challenge. 
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PUBLIC RELATIONS IN THE MARKETING SYSTEM 
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Abstract: The business world is characterised by fierce competition and in order to win new customers and retain 

the existing ones, the firms have to distinguish themselves from the competition. But they also need to create and maintain 

a positive public image. A PR specialist or firm helps them both create and maintain a good reputation among both the 

media and the customers by communicating on their behalf and presenting their products, services and the overall 

operation in the best light possible. A positive public image helps create a strong relationship with the customers, which 

in turn increases the sales. 

Keywords: public relations, marketing, media, mass communication, development, business.  

 

The term "public relations" was first used in 1807 by the American President T. Jefferson. However, the 

father of PR is considered an American journalist Ivey Lee, who a century later in 1902 saved John Rockefeller 

from bankruptcy, which had earned millions on the monopolization of the oil business. The American press 

attacked the lucky millionaire, accusing him of using illegal tricks. Then hired by Rockefeller, Ivey Lee 

published an article in which he declassified an impressive amount of taxes paid by the oil magnate and the 

salaries of his employees. Thus, all ill-wishers had to put up with the success of John Rockefeller. Today, 

public relations have become one of the most profitable branches of business.  
So, daily interpersonal communication is oral communication based on a dialogue between the people. 

Imagine a round table where the word gradually moves from one participant to another, but is directed to the 

entire audience. Mass communication is usually not personal. Yes, yes, mass communication is detrimental to 

establish a dialogue, because it does not take in consideration personality traits. Everything is simple on an 

example: imagine that you shoot a flock of flying ducks. The advantage is: the probability of hitting is higher, 

because ducks fly in large thick flocks. The disadvantage is: the fat duck can fly past. Hence we conclude that 

PR is aimed at society as a whole and not at a separate category of people.  

The growing attention of business, political and public circles to this sphere of communications is not 

accidental. It is due to the fact that:  

1. The wide spread of information about the organization, both positive and negative, is becoming easier 

from a technical point of view. Therefore, managing your information field becomes a necessity for 

any organization. 

2. The growth of education requires from the managers the use of more complex and subtle management 

methods. One can’t just say: “we are one team” and limit it to this. Today it is necessary to manage 

through the establishment of communications with various groups of the public: partners, 

government agencies, financial circles, and staff within the organization.   

3. Globalization is becoming an important factor in the intensive development of PR. There is a 

globalization of markets. Import companies bring new management methods and business culture to 

Moldova along with their business. 

Public Relations in the modern sense began to develop only from the beginning of the XX century.  

There were two reasons for this:  

1. Growing industrialization has caused tensions between the public and entrepreneurs; 

2. A cheaper production process made the media more accessible and its impact on the society has increased. 

Public relations are an independent marketing management function for establishing and maintaining 

communication between an organization and its public to achieve the company's goals. But, from my point of 

view, the most successful and applicable in the marketing theory and practice is the definition given by Sam 

Blek: “PR is the art and science of achieving harmony through mutual understanding based on truth and full 

awareness.” 

Comparing PR with advertising is not a big mistake. There is no “Chinese wall” between PR and direct 

advertising, although there are significant differences. Some researchers believe that PR opportunities are 

much wider than those of advertising.  Restricting yourself in promotion only by advertising is inefficient, it 

can be too intrusive, and PR is a more subtle tool. The American authors E. Rice and L. Rice in their popular 
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edition “The Blossom of PR and Decline of Advertising” formulated the differences between PR and 

advertising as follows: 

 Advertising is the wind. PR is the sun. 

 Advertising uses the "big bang", PR - slow growth. 

 Advertising is expensive, but PR is cheap. 

 Advertising supports brands, but PR creates brands. 

All activities in the field of PR consist of various related elements, including analysis, research and 

setting of tasks, practical implementation of the plan, analysis and evaluation of the results. This process is 

often referred to the RASE system (Research, Action, Communication and Evaluation) in Western economic 

literature. 

In 2004, the British edition of PR Week and MS & L published the results of the second annual survey 

of the place of PR in a number of other technologies of integrated marketing communications. 346 respondents 

- senior managers participated in the survey. According to this study, PR is the best tool for: 

 building corporate reputation (75% of respondents); 

 crisis management (74%); 

 pre-sale preparation (46%); 

 brand reputation building (45%); 

 strategic development (28%). 

In conclusion, I would like to say that a future-oriented entrepreneur should take full advantage of the 

potential of the Public Relations. He must ensure that any form of communication is clear, honest and 

unambiguous, so the messages are easily understood. A well-established PR system helps to see clearly the 
company’s “window of opportunity” and in this way it will always be one step higher than the competitor. PR 

is vital to building your business, as it will help you to establish credibility, enhance your reputation and assist 

in growing sales. 
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FRANCHISING – A SUCCESSFUL FORM OF ENTREPRENEURSHIP 
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Abstract: A franchise is a contract through which  a person, called a franchisor, grants to another person, the 

franchisee, the right to exploit a set of intellectual property rights for the purpose of producing or marketing certain types 

of products or services. The advantage of this contract is that the franchisee has reduced costs for promoting his products 

or services. On the other hand, there are also some disadvantages, such as the company will never belong to you. In the 

Business Format Franchising, the franchisee generally receives site selection and development support, operating 

manuals, training, brand standards, quality control, a marketing strategy and business advisory support from the 

franchisor.  

Keywords: franchise, contract, franchisor, franchisee, operating manual. 

 

 

 What is a franchise 

Franchising is based on a marketing concept that can be adopted by an organization as a strategy for business 

expansion. Where implemented, a franchisor licenses its know-how, procedures, intellectual property, use of 

its business model, brand, and rights to sell its branded products and services to a franchisee. In return, the 

franchisee pays certain fees and agrees to comply with certain obligations, typically set out in a Franchise 

Agreement. 

 

 History 

The Singer Company implemented a franchising plan in the 1850s to distribute its sewing machines. The 

operation failed, though, because the company did not earn much money even though the machines sold well. 

The dealers, who had exclusive rights to their territories, absorbed most of the profits because of deep 

discounts. Some failed to push Singer products, so competitors were able to outsell the company. Under the 

existing contract, Singer could neither withdraw rights granted to franchisees nor send in its own salaried 

representatives. So, the company started repurchasing the rights it had sold. The experiment proved to be a 

failure. That may have been one of the first times a franchisor failed, but it was by no means the last. Still, the 

Singer venture did not put an end to franchising. 

 

 Business format franchising 

There are two different types of franchising relationships, but Business Format Franchising is the type most 

identifiable to the average person. In a business format franchise relationship the franchisor provides to the 

franchisee not just its trade name, products and services, but an entire system for operating the business. The 

franchisee generally receives site selection and development support, operating manuals, training, brand 

standards, quality control, a marketing strategy and business advisory support from the franchisor. More than 

120 diverse industries use franchising as their route to market including: education, travel and tourism, food 

and beverages, restaurants and many others. 

 

 Fees and contract arrangement 

Three important payments are made to a franchisor:  

 a royalty for the trademark; 

 a reimbursement for the training and advisory services given to the franchisee;  

 a percentage of the individual business unit's sales. 

These three fees may be combined in a single 'management' fee’. A fee for "disclosure" is separate and is 

always a "front-end fee". 

 

 Franchising is about relationships 

Many people, when they think of franchising, focus first on the law.  While the law is certainly important, 

it is not the central thing to understand about franchising.  At its core, franchising is about the franchisor’s 

brand value, how the franchisor supports its franchisees, how the franchisee meets its obligations to deliver 
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the products and services to the system’s brand standards and most importantly – franchising is about the 

relationship that the franchisor has with its franchisees.  

 

 Franchising is about systems and support 

Great franchisors provide systems, tools and support so that their franchisees have the ability to live up to 

the system’s brand standards and ensure customer satisfaction.  And, franchisors and all of the other 

franchisees expect that you will independently manage the day-to-day operation of your businesses so that 

you will enhance the reputation of the company in your market area. When selecting a franchise system to 

invest in, you want to evaluate the types of support you will be provided and how well the franchisor is 

managing the evolution of the products and services so that it keeps up with changing consumer 

expectations.  Some of the more common services that franchisors provide to franchisees include: 

 A recognized brand name; 

 Site selection and site development assistance; 

 Training for you and your management team; 

 Research and development of new products and services; 

 Headquarters and field support; 

 Initial and continuing marketing and advertising. 

 

 Advantages: 

− It offers the right to use a well-known mark on the market; 

− It can provide training programs in which franchisees are trained how to run their business, 

programs that allow people with no experience to enter the business; 

− The lower initial investment could increase the possibility of earning profits faster; 

− Offers a series of benefits which arise from the franchisor’s advertisement; 

− Offers financial support and a series of benefits over the activity of management and marketing 

for the franchisee; 

− It provides technical and managerial assistance as the franchisor’s earnings depend on the success 

of the franchisee’s business by supporting it in all its activities. 

 

 Disadvantages: 

− The loss of independence by the franchisee; 

− The franchise implies a limitation of rights for the creative entrepreneur and eager to innovate; 

− Difficulties in selling the franchise, because the franchisee has no rights to sell it without the 

franchisor’s permission; 

− Expansion restrictions and business development; 

− The high franchise costs(the initial cost and the annual cost). 

 
 Startup costs for the most influential enterprises in the world: 

 McDonald's | startup costs in 2019, at least $995,900 (36,368 Locations in 2015) 

 2. Subway (sandwiches and salads) | startup costs $116,600 – $263,150 (41,916 locations 

worldwide in 2015). 

 Pinkberry (frozen yogurts) | startup costs $ 310,000 - $ 615000(the franchise fee is reported to 

be $35,000) 

 Wendy’s (restaurant) | startup costs $ 2 million (the franchise fee is reported to be $40,000) 

 Domino’s (pizza) | startup costs in 2019 the franchise fee is $ 250,000. 

 Pizza Hut (restaurant chain) | startup costs between $1.3 million to $3 million, franchise fee 

$25,000. 

 Dunkin' Donuts | startup costs in 2019 $228,621 – $1,692,314; franchise fee $40,000-$90,000. 

 Taco Bell (restaurant) | startup costs between $1.2 million-$2,5 million, franchise fee $40,000; 

 KFC | startup fee between $1,5-$2,5 million, franchise fee $45,000 

 

 Franchises from Republic of Moldova that are sold abroad: 

Tucano Coffee is one of the restaurants that have been created in Moldova and that are now sold in 

many other countries. Now Tucano Coffee has 21 coffee shops located in 5 countries of the world. They 

have planned to open coffee shops in Cyprus, Germany and UK until the end of 2018.  

https://en.wikipedia.org/wiki/McDonald's
https://en.wikipedia.org/wiki/Subway_(restaurant)
https://en.wikipedia.org/wiki/Dunkin'_Donuts
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 Numbers and work conditions 

 4,4% Royalty from income 

 12 000 euros (Franchise fee per shop) 

 2.5-3 years (return on investment) 

 1% from income(Marketing fee) 

 3000-12000 euros monthly(net profit of one coffee shop after all payments, including taxes); 

 Length of franchise agreement is 10 years (with the possibility to extend the period) 

 120 m2(average area of a coffee shop) 

 Tucano supports its partners with:  

 Assistance in choosing the right premises; 

 Interior design; 

 Personnel training. Online trainings with regular attestation; 

 Consultations on all the questions; 

 Marketing plan adaptation by regions. 

 Weekly process control in order to improve quality (as secret guests, expert reviews, online 

guest surveys). 
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TRANSLATION AS COMMUNICATION  

ACROSS LANGUAGES AND CULTURES 
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Abstract: Intercultural communication is an adequate mutual understanding of two participants of a 

communicative act belonging to different national cultures. The problem of relations between language, culture and the 

interlocutors is one of the fundamental problems in modern linguistics. While analyzing the topic we discuss the concept 

of translation and its professional practice, translation as a means of intercultural and as a form of communication. 

Untranslability is the most challenging phenomenon in the process of translation. In order to overcome such type of 

difficulties various techniques are used, namely, compensation, adaptation, borrowing, translator’s note, calque and 

paraphrasis.  

Key words:  Translation, culture, communication, untranslatability, linguistics, source/target language, 

techniques of translation. 

 

Translation as a subject, translation is defined as all the processes and methods used to convey meaning 

of the source language into the target language by means of the verb “translate” has been equated with 

synonyms such as “reader”, “rephrase”, “transmit”, “re- express” “replace”.  
The communication process may seem simple: one person sends a message and others receive it. The 

process becomes more complex, however, because the information in the message must be sent and received 

accurately. The person initiating the communication, the sender, has information he wants the other person, 

the receiver, to know. However, before it can be sent, the information has to be encoded into a form that can 

be transmitted. In a simple case, the information is put into words spoken to the receiver. Or the information 

may be converted into printed text, tables, charts, or graphs given to the receiver. In a more complicated case, 

the information is encoded into words or images that are then converted into electronic signals sent to the 

receiver. The channel is the medium through which the information is conveyed. It could be air conveying 

sound waves, paper conveying text and images, or wires or magnetic fields conveying electronic signals. 

The receiver reverses the process. She/he receives the encoded message and then decodes it. That means 

she/he converts the message back into information that can be understood. For the theory of translation, the 

fact that these forms of the same message are in relation to communicative equivalence, which is expressed in 

the following, is of particular importance. Between them there is potentially a high degree of generality, since 

they consist of the same linguistic units, representing basically the same information for all members of a given 

language team. Between them, in fact, there is a sufficient degree of generality to provide the necessary 

understanding in the specific conditions of communication. If this understanding is not achieved, 

communicators can exchange additional information, increasing the accuracy of the message. Both forms are 

united in the act of communication into a single whole, and the differences between them turn out to be 

irrelevant for the participants of communication who do not realize these differences, considering that the 

message received is what is transmitted and vice versa. Thus, for communicants, there really is one single text, 

the content of which in principle can be accessible to everyone who speaks the language through which a 

message is transmitted and received. Translation is a complex multifaceted phenomenon, certain aspects of 

which can be the subject of research in various sciences. Within the framework of translation studies, 

psychological, literary, ethnographic and other aspects of translation activities are studied, as well as the history 

of translation activities in a particular country or countries. 

Translation is also a cultural form and as a cultural form it satisfies the specific social needs of a 

particular social group. It keeps foregrounding the ideas the social experience and the strain of thought of that 

particular group.  Intercultural communication is any type of communication and information exchange 

between people referring to two different cultural frameworks. 

Example: People belonging to two linguistic communities Communication is a sort of “linguistic” 

translation following three typical scenarios: 

 use of a lingua franca (such as English); 

 use of the native language of one of both communities use of a kind of “reduced” communication 

means (such as a  pidgin) or a mixture of simple verbal and non-verbal signs, e.g. people belonging to 

two different political cultures; 
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 communication is a sort of cultural translation (broadly speaking), i.e. a sort of interpretation of the purposes of 

the other (with respect to the own cultural reference system); 

 it is a  sort of reappropriation of the purposes of the other (for one’ sown sake). 

 Translation as a professional practice can therefore be understood as aspecific type of intercultural 

communication is the (professional or more general) practice of transferring the meaning of a “text” (broadly 

speaking) from a source language (SL) to a target language (TL). 

Central problem is the specificity of linguistic cultures between which meaning has to be transferred, 

languages shape thought and visions– they are different but obviously not so different to make translation 

impossible. 

Indeed, there is a double – related - problem: linguistic problem concerning the specificities of two 

verbal sign systems and cognitive problem concerning the specificities of knowledge  and values of two 

cultural realms. 

Untranslatability occurs when an utterance in one language does not have any equivalent utterance in 

target language. J. Catford distinguished two types of untranslatability: linguistic and cultural. Linguistic 

untranslability occurs when there is no syntactical or lexical substitute for SL in TL. Cultural  untranslability 

is more problematic because it is due to the absence in TL culture of a situational feature for the SL text. 

In translation practice following methods of compensation are used: 

 Adaptation – also known as ‘free translation’ – the translator replaces a cultural reality in the SL with 

corresponding reality in TL; 

 Borrowing – the utterance from SL is used in the TL without modifications – for example, many 

languages have not equivalences for the English model, Coca-cola, sofa, Brandy; 

 Translators’ note – usually a footnote or an endnote added by the translator to provide additional 

information of the cultural background or any other explanation 

 Calque – the translator translates an expression or a word literally into the TL. 

 Paraphrase - the translator replaces a word in the SL by a group of words or an expression in the TL. 

Here are some examples from the text on the Moldovan traditional crafts:  război de țesut- weaver; Fus-

spindle; cremene- silax; târnăcop- moil; cotileț- brick; parapet- cross beam; pietrar- stonemason; șezătoare- 

quilting bee; răchită- osier, willow; rogojină- matting; cazan- kettle, caldron, vat; papură- reed mace, raupo; 

șopron – barn, shelter, hovel. 

In conclusion, it is important to mention that translation is the basic mechanism of intercultural 

communication. With the help of translation, languages interact, influence each other, get richer and change. 

In translation of texts representing a certain national culture, not only the target language, into which the words 

naming realities of another culture penetrate, but also the receiving culture is exposed to a certain influence. 

However, the compromise between two interactive national cultures is not always reached in favor of the 

culture which has generated the original text. Radical changes of a cultural and historical background of a 

translated material should always be justified, pertinent, plausible and consistent. Inappropriate or inconsistent 

cultural displacements deform the image and create the reader’s incorrect idea of the initial culture and the 

author’s intention. 
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CHALLENGES IN TRANSLATION OF IDIOMS AS CULTURAL UNITS 
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Abstract:Translation is very important in every day life, because it helps to mentain connections between nations, 

to find out more information about other country’s life and to observe the differences between cultures which make a 

nation unique. Although, the translation become really difficult when it is connected with two divergent cultures. In that 

case, the translator must think very well how to render a text into another language in order to be understood by everyone. 

Another problem that the translators face is the translation of idioms, because sometimes there is no equivalent of such 

expression in your target language, for this instance there are some ways of translating idiomatic expressions which you 

may use in different situations. So, the profession of translators is an arduous one, like any others but if you really like 

what do you do you will certainly overcome all problems and you will have a billiand future in this field. 

Key words: translation, language, idioms, issues, culture, differences. 

 

 

Translation is an art that help us to create bridges between countries, nations, mentalities; the translator 

is an artist that introduces the multitude of miracles that surrounds us. These miracles are considered to be the 

cultures that every nation have as a treasure keeping them alive for thousands of years and making them unique.  

But before passing to the theme itself, let’s discuss the question: 

What is culture? This term does not have a specific definition; people understand it differently, for some 

it is just a word denoting the differences between countries, for others it is a hope for a eternal life, because 

culture may last forever if you take care of it. The real thing is that this word derives from French term which 

in turn derives from Latin colere which means to tend to the earth and grow or cultivation and nurture. Culture 

represents the characteristics and knowledge of a particular group of people, encompassing: language, 

communication, courtesies, rituals, roles costumes, relationships, practices, expected behaviors, values, 

thoughts, manners of interacting etc. In other words, culture is what defines us as a nation; for example: 

Moldavian people are characterized by hospitality and welcoming nature, just like Russians; at the other side, 

British people are more reserved in manners and speech; French are known to be well mannered; Italians are 

famous for their helpful, friendly and emotive nature. As you see every nation has its own culture and every 

culture is very different, because of this, there are cultural issues in translation; these are connected with the 

problem of understanding the texts to be translated, because in many cases the translator is not necessary a 

member of the same culture. Without any cultural or factual pre-knowledge, the translator will not understand 

a piece of information even if it is presented to him/her in the most logical way. In other words, for a suitable 

translation, the translator must work not only with two different languages, but also with two different cultures; 

it means that in order to succeed he/she must think at the same time in two different ways.  

The translation of idioms is another problem the translators deals with. An idiom is an expressions that 

doesn’t exactly mean what the words say; for example: when you say that you have cold feet, it doesn’t mean 

that your feet are cold, it denotes that you are very nervous about something; when somebody says: It’s written 

all over your face, it doesn’t mean that there are letters on the face, it signifies that everybody can tell how are 

you feeling by looking on your face; to cry over the spilt milk doesn’t means that you feel pity about the milk, 

it represents to get upset about something that has already happened.  

Every culture has its specific idioms and because of that the translator may face some difficulties in 

translating them as:  the absence of an equivalent idiom in the target language; the existence of a similar idiom 

with different usage;  the existence of cultural- specific idioms; the presence of job-specific idioms; the usage 

of an idiom in both figurative and literal meanings. 

   Before we translate an idiom we must think if there is an equivalent in the target language. We cannot 

always apply word-for-word translation because sometimes we can create confusion or a misunderstanding; 

for example we cannot literally translate the specific and famous English expression It’s raining cats and dogs  

in any language, in that case we must either paraphrase it, explain the meaning or even avoid it. 

Further will follow some examples of translating idioms from English language into Romanian and 

French in order to observe the different ways of translation in three dissimilar languages   
 Sitting on the top of the world means to have the feeling that your life is excellent.  In Romanian it 

is translated as  a petrece ca găina la moară, while in French is vivre comme un coq en pâte. 
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 To be over the moon signifies to be extremely happy; in Romanian it would be a fi în  culmea  

fericirii and French version is etre aux anges. 

 Speak of the devil denotes that the person we were just talking about showed up; Romanian    version 

can be vorbești de lup și lupu-i la ușă and French version- “ quand on parle du   loup on en voit la 

queue. 

 Barking up the wrong tree suggests to be mistaken, to be looking for solutions in the wrong  place, 

in Romanian it would sound as  a fi indus în eroare and in French faire fausse route. 

 It’s a piece of cake means that it’s easy; in Romanian it would have another image floare  la ureche 

French also has another version c’est un jeu d’enfant. 

 Cat got your tongue? Is used when someone has nothing to say; Romanians would ask “ Ți-ai 

înghițit limba?” while the French would have a question like “T’as perdu ta langue?” 

 Every cloud has a silver lining suggests that good things come after bad things, in the  Romanian 

language we will translate “Tot răul e spre bine” and in French “Après la pluie, le     beau temps”. 

 To hit the nail on the head  means to get something exactly right; Romanian version would  

     be  a pune punctual pe i  and French version is  mettre le doigt dessus. 

As we can observe, some idioms change their image being translated in different languages, although 

some of them remain the same that is because there are different ways of translating idioms. Further 5 strategies 

in translating idiomatic expressions are given: 
1. Using an idiom of approximately similar meaning and form. For example in English we say     “break 

someone’s heart”, Romanian version is similar a frânge inima cuiva, the same we translate into 

French  briser le coeur de quelqu’un. 
2.  Using an idiom of similar meaning but dissimilar form. For example an English expression is “one 

good turn deserves another”, in the Romanian language this sentence has another image, although it 

has a similar meaning după faptă și răsplată, the same is with French c’est un preté pour un rendu. 
3. Translation by paraphrase. English people would say You mark my words, Romanians would tell you 

ține minte ce-ți spun, while French people declare- tu peux me croire. 
4. Translation by omission.  Sometimes, idioms may be omitted from the target text. The reason for this 

may be that they  cannot be easily paraphrased, they do not have a close match in the target language, 

or because of stylistic considerations. 
5. Litteral (word-for-word) translation. An English idiom is better late than never, in Romanian we 

translate it litteraly mai bine târziu decât niciodată and the same is with French  Mieux vaut tard que 

jamais. 
The conclusion is that translating idioms is the most complex and problematic task for translators, 

because there are many people on the Earth with different cultures and languages, but translating  becomes 

easier with a deeper knowledge of the languages and cultures the translators are working. A translation needs 

to be culturally appropriate for the target language, especially a translation of idioms, so the translator must 

analyze the words in their context and find a suitable meaning. 
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Abstract: Nowadays the need of energy efficiency and sustainable solutions in the industry is more prominent than 

ever. People are in a constant search of new ways to switch from fossil fuels to other sources of energy which are more 

reliable and have a smaller ecological impact. Taking into consideration that buildings and, especially, houses in the 

modern world are everywhere around us, the following idea was developed. In this work, we will discuss what is a passive 

house building, how it appeared and what problems it solves. We will also analyze the basic principles and things which 

are taken into consideration when constructing such a building. 

Key words: passive house, energy efficiency, sustainability, building standard, principles, heat. 

 

 

The term "Passive House" refers to a design and construction standard that aims to drastically reduce 

heating requirements in homes so that oversized conventional heating systems are no longer necessary. The 

homes maintain constant temperatures and do not rely on wasteful amounts of fossil fuels to continually heat 

and cool, therefore passive. 

The strategy of a Passive House is to reuse "free" heat to heat the home. "Free" heat is generated from 

all electrical and gas appliances such as ovens, refrigerators, computers and light bulbs. 

So, the passive house works in the following way: 

 A mechanical ventilation system, with an air to air heat recovery component, is installed to 

simultaneously bring in fresh air and remove the same amount of stale air. 

 The stale air leaving the house is carrying the "free" heat. It goes through the heat recovery 

ventilator, and transfers the heat, to the incoming fresh air, before it leaves the building. 

 The cool, exterior fresh air comes into the heat recovery ventilator, picks up the "free" heat and 

goes into the home warm. 

 

 
Figure 1. The 5 Passive House principles. 

 

The building envelope of a Passive House must be extremely well insulated and air-tight so that this 

"free" heat cannot unintentionally escape out of the building. This means that there is no air leakage throughout 

any walls in the whole house. Special attention is drawn towards eliminating thermal bridges which are areas 

or components of objects which have higher thermal conductivity than the surrounding materials, creating a 
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path of least resistance for heat transfer. These are usually, areas at the crossing of two concrete blocks or 

surfaces. Here it is necessary to mention the importance of the U-value. The U-value is a measure of the flow 

of heat through an insulating or building material: the lower the U-value, the better the insulating ability. The 

insulating materials should have U-values typically in the 0.10 to 0.15 W/(m²·K) range. 

 

 
 

Figure 2. Thermal bridges usual location. 
 

In passive construction the building is made airtight in order to prevent the unwanted movement of air. 

This has many benefits, some of which include: 

 Reduced heat loss. 

 Reduced energy costs (Space Heating). 

 Improved thermal performance of the structure. 

 Improved thermal comfort. (A steady temperature is maintained throughout the building).  

 
 

Figure 3. Airtightness property. 
 

The windows must meet the standard of heat loss. The ideal situation for quality windows is when, for 

example, solar heat can enter the building, but none can exit. The most efficient windows are considered those 

with triple-pane glass. Passive house windows have low U-values, typically 0.85 to 0.70 W/(m²·K) for the 

entire window including the frame. 

One of the most important things when building a passive house is to maximize the amount of heat that 

we can recover. By doing this, the energy consumption efficiency compared with a conventional house is going 

to rise with about 75%. Heat recovery can also be improved by adding subsoil heat exchangers, which tend to 

be very useful throughout the whole year, because the temperature at just 15 meters into the ground remains 

always at a constant level, at 10°C. Depending on latitude and depth, ground temperatures range from 7°C to 

21°C. In addition, installing solar panels is always a good solution which tends to reduce energy consumption. 
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Abstract. The following text is written based on the experience, accumulated during a six-month amateur literary 

translation and it is related with the met difficulties of translation from Korean from the point of view of reliability and 

expressiveness. It deals and describes the biggest challenges of translation from Korean to English, Russian and 

Romanian in my opinion, difficulties as differences in compactness and expressiveness, homonyms, different number of 

politeness speech levels, different sentence structure and grammar, untranslatable titles, onomatopoeias and idioms.  

Key words: Korean, English, Romanian, Russian, translation, difficulties. 

 

Before speaking about translation the reader must be familiarized with the nature of Korean language 

and its writing system. When it comes to numbers Korean is considered to be 11th most spoken language in 

the world. Its total number of speakers is close to 74 million, the majority of which are in South Korea (48 

million) and North Korea (26 million). It is the official language of Korean Peninsula and also in Yanbian 

Autonomous Prefecture, China.  

Nowadays Koreans use an alphabet called Hangul (han – Korean, gul – latters), instead of the modified 

Chinese characters system used before the 20th century. It was designed by a group of scholars gathered secretly 

by King Sejong the Great who reigned between 1418–1450, in order to create a simple writing system that 

would make education accessible for peasant who did not have the time and financial resources to dedicate 

themselves to learning the writing and interpretation of Chinese characters, huge in their number. In this way 

the king wanted to diminish the power of nobles. His political opposition took measures not to let the new 

writing system to be implemented, a measure that conserved the feudal authority of the upper class for a few 

more centuries but stagnated the development of the Korean till its splitting in last century. 

Thus, now that a short introduction is done let’s proceed to the translation difficulties part.  

The compactness: Korean is taller and skinner than English. Since there is a large number of loan 

words in Korean, and the system of writing is based on a cell concept, Korean is much more compact than 

English. This on the first sign great feature of this language is sometimes a two-edged sword for a translator. 

The main issue being the reliability. Sometimes a sentence is required to describe the meaning of a single 

word. Ex: 취직 /chui:dʒig/ is a noun that describes the process of looking for a job, implying all the activities 

required for it, like sending a CV, having interviews and so on; 수온 – water temperature; 잡아먹었던 – 

somebody/something who/what was cached and eaten.  

Confusing Korean words. The language of homonymy.  As it was mentioned before, from ancient 

times Koreans used Chinese characters for writing. Thus a lot of new words were created through the Korean 

reading of Chinese words. Later the with the adaptation of European Languages words, a big confusion 

between words appear, creating a strong need pf context for the word to be understood. Ex: 유저 /ju:dʒo/ 1. 

User (adaptation from English); 2. posthumous work (Chinese originated). 소장/so:dʒaŋ/ 1. a complaint; 2. 

small intestine; 3. manager, chief; 4. an own, possession. 기타 /gi:tha/ 1. Others (Kor); 2 guitar. 모자 /mo:dʒa/ 

1. Hat (Korean originated); 2. mother and her son (Chinese originated).  

Politeness Korean speech levels. There are seven verb paradigms or speech levels in Korean, and each 

level has its own unique set of verb endings which are used to indicate the level of formality of a situation. 

Unlike „honorifics" – which are used to show respect towards someone mentioned in a sentence – speech 

levels are used to show respect towards a speaker's or writer's audience, or reflect the formality or informality 

of the situation. 

하소서체 this type of speech was used to address a king, queen, or other member of the royal family. 

Ex. 통촉하여 주시옵소서 (I beg your majesty to take heed.) 

합쇼체  is a very respectful, polite form of formal speech. In contemporary Korea, it’s used to speak to 

strangers or to elders. It’s used in the service industry to speak to customers, and in business settings for 

https://en.wikipedia.org/wiki/Voiced_palato-alveolar_fricative
https://en.wikipedia.org/wiki/Voiced_palato-alveolar_fricative
https://en.wikipedia.org/wiki/Voiced_palato-alveolar_fricative
https://en.wikipedia.org/wiki/Voiced_palato-alveolar_fricative
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presentations, or to speak to people like the CEO of a company or president of a nation. It’s also used by 

anchormen during a newscast. 

하오체 is an outdated style of formal speech that can be heard in historical Korean drama. It’s used to 

address people that are the same rank or lower (rank may be based on social standing or age), and still maintains 

a moderate degree of respect. (It should NOT be used when speaking to those ranked above you). People 

occasionally use 하오체 to refer each other while chatting online. 

하게체 Used by someone in a higher-ranking position to speak to someone lower (like a boss speaking 

to employees). Also used  by middle-aged adults speaking to other adults with whom they are close to, but 

consider to be ranked lower socially.  

해라체 Any time you want to say that someone else (including yourself) said something, it’s expected 

that the speech within the quotes is in 해라체.  

해요체 is informal, but polite speech. It’s the style of choice in most normal, everyday situations where 

politeness is expected. Regardless of the relative rank (higher, lower, or the same level) of the 

addressee, 해요체 can be used when speaking respectfully or politely. 

해체  is informal, casual speech with no added degree of respect or politeness. It’s the speech level 

people refer to by “반말” (low form) and what Korean people use when they speak casually to each other. It’s 

used between close friends and family, by adults to speak to children or minors, between children, and also by 

adults to speak to old friends (regardless of how close they were in childhood or now as adults). 

Different Sentence Structure. Korean sentence structure is quite different than English, Romanian or 

Russian, making a word by word translation impossible, and since the subject can be easily omitted, and the 

verbs do not change according to subject’s gender or number, it is quite confusing.  

Ex: 학교에(to school) 빨리(quickly) 갔어요(went) – I/you/he/she/it/we/you all/they quickly went to 

school. 

Korean’s age hierarchy and untranslatable titles. Depending on where you’re from, the saying “age 

is nothing but a number” might ring true. But in Korea, it’s a BIG number. Knowing someone’s age will 

instantly let people know where they stand on Korea’s hierarchical respect scale, which is very important in 

Korea.  

Same Age = Friend (친구) - Being the same age in Korea means you’re equals, and you’ll be instantly 

labeled a friend. It doesn’t matter if you’re a very unpleasant person, and the other person hates you.  

Sunbae (선배, 先輩) is a word that refers to people with more experience (at work, school, etc), 

and hoobae(후배, 後輩) refers to people with less experience. Generally, hoobaes have to use 

jondaetmal(존댓말, honorific language) to sunbaes, meaning they have to speak very politely and treat them 

with respect.  

I’m sure most of you heard of Psy’s Gangnam Style before. If you had, you would have heard the 

line, “Oppan Gangnam style.” frequently. This literally means in Korean, “Oppa is Gangnam Style.” But 

what exactly does oppa mean? 

In South Korea, there are four terms you will hear people call other people whom they are close 

with: 오빠 (oppa), 누나 (noona), 언니 (unnie), 형 (hyung) 

 Oppa (오빠) = Older brother (used by females) 

 Noona (누나) = Older sister (used by males) 

 Hyung (형) = Older brother (used by males) 

 Unnie (언니) = Older sister (used by females) 

If you are a GIRL, you would call your big brother/older guy friend/older guy cousin/etc. oppa. And 

you would call your older sister/older friend (who is a girl)/older girl cousin/etc. unnie. If you are a boy, then 

you would call your big brother/older guy friend/older guy cousin/etc. hyung. And you would call your older 

sister/older friend (who is a girl)/older girl cousin/etc. noona. 

This is quite confusing since you can’t surely now who is who for somebody, and it is hard to translate. 
Active use of onomatopoeia: the adorable part of Korean. The most interesting types of Korean onomatopoeias 

are descriptive sounds. These sounds represent feelings that might not even make an actual sound. For example, the 

feeling of warmth can be given the sound 따끈따끈 (ttaggeun-ttaggeun). They often sound similar to the corresponding 
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Korean verb for that feeling, for example "따끈따끈" sounds a little but similar to 따뜻하다 (ttatteuthada, to be warm). 

This helps to show the emotions and feelings more clearly in Korean. 따끈따끈 (ttaggeun-ttaggeun) – sound of feeling 

of warmth; 방글방글 (banggeul-banggeul) – sound of smiling beamingly; 반짝반짝 (banjjak-banjjak) – sound of 

glittering or sparkling; 미끌매끌 (mikkeul-maekkeul) – sound of being slippery; 뽀글뽀글 (bogeul-bogeul) – the 

bubbling of boiling water 

Idioms. There is no need to explain Korean idioms which have completely different equivalents in the European 

languages. Some of them can’t be even found in online dictionaries, creating additional challenges for language learners 

or translators. There are some examples with equivalents in English, Romanian and Russian: 

~ 울며 겨자를 먹기로 (Keep eating the mustard through tears)  

 Bite the bullet.  

 A lua inima în dinți.  

 Собраться духом. 

~ 티끌 모아 태산 (Gathering dirt to make a big mountain) 

 Little and often fills the purse. 

 Strop cu strop se face balta. 

 С миру по нити, голому рубашка. 

~ 꿩 먹고 알 먹는다 (If you eat a pheasant, you also eat the egg) 

 Kill two birds with a stone. 

 A împușca doi iepuri dintr-un foc. 

 убить двух зайцев одним выстрелом. 

~등잔 밑이 어둡다. (The bottom of the lamp is dark) 

 It’s often difficult to see what is right in front of you. 

 A vedea paiul din ochiul altuia, dar nu și bârna din propriul ochi. 

 Не видеть, что твориться под собственным носом. 

~개천에 욘 난다 (A dragon rises from a pound.) 

 From rags to riches. 

 Din zdrențe la caftan. 

 Из грязи в князи. 

~고생 끝에 낙이 온다(Delight comes at the end of difficulty) 

 No pain, no gain. 

 După noapte urmeză zi. 

 Будет и на нашей улице праздник. 

 

Merging verbs. Creating new ones. A real challenge for a translator who is not a native are merged 

verbs. Verbs that are created by unifying two or more verbs and to obtain an original verb that can briefly 

describe an action. Usually this new created words are not present in any dictionaries. Understanding of such 

words requires a good knowledge of vocabulary and feeling of language to know how to split it. Here are some 

examples: 

겪어가다 = 겪다 (to suffer) + 가다(to walk) = to pass through suffering  

잡아먹다 = 잡다 (to catch) + 먹다(to eat) = to prey on 

갖아오다 = 갖다 (to hold) + 오다(to come) = bring up 

잊어버리다 = 잊다 (to forget) + 버리다(to throw) = to put smb out of one’s mind  

 

Loaned words and slang. Apparition of a huge number of homonyms isn’t the only problem of the 

East coming neologism popularization. New words are continuously created merging syllabus from archaic 

Chinese originated unites and parts of European words. Dealing with this phenomenon requires basic 

knowledge of Chinese and good academic background. Ex: 악플 /ag’phl/A compound word of a Chinese 

character '악할 악(惡)' /akhal jak/ - harmful poison, and '리플'/riphl/ - replay. It means ' a bad comment'. 

알바 A shortened form of '아르바이트'('Arbeit' in German). It means a part-time work. 
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반갑녀 A shortened form of '환갑의 절반'(aged half of sixty) and '녀'(a Chinese character 녀女, meaning 

'woman'). It indicates a thirty–year–old woman. 

As a conclusion one may say that translation is a practice that needs experience, knowledge and feeling 

of the language, and should be not underestimated. Especially in the case when the source and target languages 

are representatives of different language groups. 
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THE IMPORTANCE OF SPICES IN OUR LIFE 
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Summary: Spicy food is enjoyed all over the world because spices add an incredible amount of flavor to what you 

eat. Different cultures all over the world have dishes that excite and stimulate your palate with spices and add heat and 

taste to their everyday ingredients. Recent research shows that adding some spices to your meal can provide more health 

benefits than it was previously thought.  I chose this topic because I believe that the topic of spices often remains in the 

background in food industry, although it is no less important. In this research, I tried to uncover the importance of spices 

in our life. 

Key words: Spices, herbs, leaves, roots, bark, seeds, nutritional value. 

 

 

In the culinary arts, the word spice refers to any dried part of a plant, other than the leaves, used for 

seasoning a recipe, but not used as the main ingredient. Why not the leaves? Because the green leafy parts of 

plants are considered herbs. 

Every other part of the plant, including dried bark, roots, berries, seeds, twigs, or anything else that isn't 

the green leafy part, is considered a spice. Today, India produces about 75% of the world's spices. They even 

created the Indian Institute of Spices Research devoted to the study of spices. 

Spices are very important as food and as medicine. They bring out the unique natural taste and they can 

change the look of the food to make it more attractive in color. Some of them grow in the wild and are a very 

good source of food preservative especially for industrially processed foods. As medicine or food, the 

importance of spices cannot be overemphasized. Spices bring out the natural taste of the dishes. They were 

very important in ancient times and today we cannot cook without them. They come in different flavors and 

aroma. They are simply food enhancers used to give our dishes a strong taste and smell. Some spices are boiled 

in water to make tea. 

Curry is the most popular product made from a combination of several spices. Curry is used to season 

the dairy and poultry products. The main ingredients of curry include ginger, turmeric, fennel, cumin, 

fenugreek, coriander and nutmeg. It provides some flavour for meat, fish, vegetables and soups. Spices are 

also used as natural food preservatives. Cinnamon can easily replace the industrial preservatives, which are 

dangerous to the human health. Pharmaceutically, they are used to flavor the medicines. Clove is processed to 

produce Clove oil, which is very useful for medicine. The world’s most adored spice, saffron, goes to 

strengthen the point that spices were as important to the ancient times as Crude oil is in our present day. 

One thing to keep in mind when cooking dishes with spices is that spices start to lose their flavor when 

they are ground. Therefore, whenever possible, it is best to grind your own spices immediately before using them, 

rather than using spices that are already grounded. You can use a coffee grinder or mortar and pestle for this 

purpose. If you do decide to use a coffee grinder you might want to use one only for spices and one for coffee 

beans so as not to accidentally flavor your morning brew! 

While spices do not actually spoil or rot, they will lose their flavor over the time. As spices are generally 

added precisely to add flavor, it is best to use them in a certain amount of time. If grinding your own spices is not 

possible, try to use the freshest spices you possibly can. As a rule, ground spices that are older than six months 

should be replaced. The completely dry spices can last for up to two years if stored properly. 

Spices last longer when stored in a cool, dry location. So keeping jars of spices right next to your stove 

will significantly reduce their shelf life. An enclosed spice rack or storing them in an opaque container will help 

your spices keep their flavor longer. Spices are used in small quantities to flavor dishes, which means they add 

few calories to meals. This does not mean that the spices do not cause a large impact on your diet; they can be a 

great way to add necessary vitamins and minerals. 

In conclusion, I want to mention that spices are a very versatile plant product that can be used in a variety 

of ways. Start with spices that make you feel comfortable, eventually add more to make your dishes more 

interesting and complex.  Cooking simple is one thing, but adding the value of antioxidant and anti-

inflammatory and immune support by cooking with seasonings will add an extra step for health! Be creative 

and have fun in the kitchen! 

           

                                                        

https://www.thespruceeats.com/what-are-herbs-995714
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TYPES OF OPERATING SYSTEM KERNELS 
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Abstract: A kernel is a central component of an operating system. It acts as an interface between the user 

applications (software)  and the hardware. The sole aim of the kernel is to manage the communication between the 

software (user level applications) and the hardware components (CPU, disk memory, RAM, etc). Even if all the kernels 

have the same purpose, however they all have different architecture, each of them has its own features, advantages and 

disadvantages. So this article provides information about kernel functions and kernel architectures with their features, 

advantages and disadvantages.   

Keywords: kernel, Operating System, monolithic kernels, microkernels, hybrid kernels, nanokernel, exokernel. 

 

 

Introduction 

The kernel is a computer program that is the core of a computer's operating system, with complete 

control over everything in the system. It handles the rest of start-up as well as input/output requests from 

software, translating them into data-processing instructions for the central processing unit. It handles memory 

and peripherals like keyboards, monitors, printers, and speakers. 

The kernel performs its tasks, such as running processes, managing hardware devices such as the hard 

disk, and handling interrupts, in this protected kernel space. This separation prevents user data and kernel data 

from interfering with each other and causing instability and slowness, as well as preventing malfunctioning 

application programs from crashing the entire operating system.  

The kernel's interface is a low-level abstraction layer. When a process makes requests of the kernel, it 

is called a system call. Kernel designs differ in how they manage these system calls and resources.[1] 

 

1. Basic functions of kernel 

As we have seen above that kernel is the heart of any Operating System, so all the vital functions should 

be controlled and managed by kernel itself. There are various tasks and functions of a kernel: 

1. Resource allocation - The kernel's primary function is to manage hardware resources and allow other 

programs to run and use these resources. These resources are - CPU, Memory and I/O devices. 

2. Process Management - A process defines which memory sections the application can access. The 

main task of a kernel is to allow the execution of programs and support them with features such as hardware 

abstraction. 

To run an application, a kernel first set up an address space for the program, then loads the file containing 

the program's code into memory, then set up a stack for the program and branches to a given location inside 

the program, thus finally starting its execution. 

3. Memory Management - The kernel has full access to the hardware’s memory. It allows processes to 

safely access this memory as they require it. Virtual addressing helps kernel to create virtual partitions of 

memory in two disjointed areas, one is reserved for the kernel (kernel space) and the other for the applications 

(user space). 

4. I/O Device Management - To perform useful functions, processes need access to the peripherals 

connected to the computer, which are controlled by the kernel through Device Drivers. A device driver is a 

computer program that enables the operating system to interact with a hardware device. It provides the 

operating system with information of how to control and communicate with a certain piece of hardware. 

A kernel maintains a list of available devices. A device manager first performs a scan on different 

hardware buses, such as Peripheral Component Interconnect (PCI) or Universal Serial Bus (USB), to detect 

installed devices, then searches for the appropriate drivers.  

5. Inter - Process Communication - Kernel provides functions for Synchronization and Communication 

between processes called Inter-Process Communication (IPC). There are various procedures of IPC, 

semaphore, shared memory, message queue, pipe (or named FIFO), etc. 

6. Scheduling - In a Multitasking system, the kernel will give every program a slice of time and switch 

from process to process so quickly that it will appear to the user as if these processes were being executed 
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simultaneously. The kernel uses Scheduling Algorithms to determine which process is running next and how 

much time it will be given. The mechanism sets priority among the processes. 

7. System Calls and Interrupt Handling - A system call is a mechanism that is used by the application 

program to request a service from the OS. System calls include close, open, read, wait and write functions. To 

access the services provided by the kernel we need to call the related kernel functions. Most kernels provide a 

C Library or an API, which can call the related kernel functions. 

8. Security or Protection Management - The kernels also provide protection from bugs (fault control) 

and from malicious software.[2] 

 

2. Microkernel 

 
Figure 1 Structure of microkernel 

The design of a microkernel determines that it has only methods for a simple IPC, memory management 

and scheduling. All these methods are instructions in the kernel mode but the rest runs in the user mode.  

The microkernel is not implemented as one huge process. The functionality of the microkernel is 

separated in several processes, called Servers. In best case only these Servers get more benefits which need 

them to do their missions. All servers are divided from the system and each process has his own address space. 

The result is that the microkernel cannot start functions directly.  

It has  to communicate via "Message Passing" which is an IPC mechanism which allows Servers to 

communicate to other Servers. Because of this implementation mistakes affect only the process in which it 

occurs. These modularization allows to exchange servers without jamming the whole system. The 

communication via IPC produce more overhead then a function call and more context switches than a 

monolithic kernel. The result of the context switches is a major latency, which results in a negative 

performance.[3] 

 

3. Monolithic kernel 

 
Figure 2 Structure of monolithic kernel 

In contrast to the microkernel the monolithic kernel has more functions, so there are more services that 

run in kernel space, like all device drivers, dispatcher, scheduling, virtual memory, all IPC (not only the simple 

IPC as in a microkernel), the virtual file system and the system calls, so only programs can run in user-mode.  
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The monolithic kernel is implemented as one process, which runs in one single address space. All 

kernel services are running in one kernel address space, so the communication between these services is easier, 

because the kernel processes have the ability to call all functions directly like an application in user-space. The 

feature to perform system calls results in better performance and easier implementation of the kernel. The crash 

or bug in one module which is running in kernel-mode can crash the whole system.[3] 

 

4. Hybrid kernel 

 
Figure 3 Structure of hybrid kernel 

The hybrid kernel structure is something between the microkernel and the monolithic kernel structures, 

that is the reason for the name. The hybrid kernel runs the same processes in kernel-mode like a microkernel. 

Additional in the hybrid kernel runs the application IPC and the device drivers in kernel mode. In the user-

mode is used for UNIX-Server, File-Server and user applications. The goal of this architecture is to get the 

performance advantages of a monolithic kernel, with the stability of a microkernel. The result is a microkernel-

like structure in a monolithic kernel and a dispute about the need of an extra category for this kernel or only 

have the two categories: microkernel and monolithic kernel.[3] 

 

5. Nanokernel 

 

 
Figure 4 Structure of nanokernel 

A nanokernel is a kernel that can delegate virtually all services – including even the most basic ones like 

interrupt controllers or the timer – to device drivers to make the kernel memory demand even smaller than a 

conventional microkernel. 
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Nanokernels are comparatively little kernels which give hardware abstraction, however they have lack 

system services. They provide the very basic OS functionalities and rest is implemented as applications. Such 

kernels are used for creating OS for very particular devices in military, science or other industries.[4] 

 

6. Exokernel 

 

 
Figure 5 Structure of exokernel 

Exokernel is a type of OS kernel created at the MIT that seeks to provide application-level management 

of hardware resources. The exokernel structure is designed to divide resource protection from management to 

improve application-specific customization. Exokernels have small size, because of their limited operability. 

Traditional OS always have an impact on the performance, functionality and area of applications that 

are built on them, because the OS is positioned between the user applications and the hardware resources. The 

exokernel operating system attempts to address this problem by eliminating the notion that an OS must provide 

abstractions upon which to build programs. The idea is to impose as few abstractions as possible on the 

developers and to provide them with the liberty to use abstractions as and when needed. The main aim of an 

exokernel is to ensure that there is no forced abstraction, which is what makes an exokernel different from 

micro- and monolithic kernels.[5] 

Some of the features of exokernel operating systems include: 

 Superior support for application control 

 Divides security from management 

 Abstractions are moved securely to an untrusted library operating system 

 Provides a low-level interface 

 Library operating systems provide portability and compatibility 

The benefits of the exokernel operating system include: 

 Improved performance of programs 

 More efficient use of hardware resources through precise resource allocation and revocation 

 Easier development and testing of new operating systems 

 Each user-space program is allowed to apply its own optimized memory management 

Some of the drawbacks of the exokernel operating system include: 

 Reduced consistency 

 Complex design of exokernel interface 

 

In conclusion, kernel is the heart of every modern Operating System, because it includes the most important 

modules, functions and instructions that are used by the OS.  
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Abstract. Translation is the process of interpretation of the meaning of a text, and subsequent production of an 

equivalent text, also called a translation, that communicates the same message in another language. The text to be 

translated is called the source text, and the language it is to be translated into is called the target language; the final 

product is sometimes called the target text must take into account constraints that include context, the rules of grammar 

of the two languages, their writing conventions, and their idioms.   

Key words: general challenges, miscellaneous, grammatical aspects and syntactic transformations, cross-cultural 

borrowing, untranslatable words, non-assimilated borrowings. 

 

 

Translation, involving the transposition of thoughts expressed in one language by one social group into 

appropriate expression of another group, entails a process of cultural de-coding, re-coding, and en-coding. 

Intercultural communication relies heavily on translation and interpretation, which are two very important 

tools for creating a bridge of meaning-crossing, from one language to another, and from one culture to another. 

Translation is one of the most ancient linguistic phenomena.  

There are three steps in the translation process of languages. First of all is the overview, which is to 

scope out the text to be translated. That is, the subject matter and content, how long it is, the writing style, if it 

is technical, the various sections. The second step is initial proofreading. The translator should look at the two 

texts side-by-side and proofread the translation. All spelling, meaning and grammatical errors should be 

corrected, with a final check to ensure the source meaning and nuance is well preserved in the target. The third 

step is termination. In this final step the translator re-reads the translation, this time without reference to the 

source document, looking solely at quality of expression.   

Alphabet represents one of the general challenges. German alphabet contains the same 26 letters, as 

English alphabet, plus the umlauted letters ä, ö, ü, and the ß. German students may have interference problems 

in class when the teacher spells out words. For example, beginners commonly write i or a, when the teacher 

says e or r. Here are some examples of words: Eingang, Eis, Eisenbahn, Eimer.  

Another difference between these two languages is from a syntactic point of view. German nouns have 

no genders, but English only uses gender in pronouns, not in the articles, and adjectives are not expected to 

agree with anything and can be left alone to do their thing. For example: der Tisch, die Frau, das Kind. The 

first letter in a noun is always capitalized. For example: das Handy, das Schiff, das Buch. 

Grammar is a very important aspect, because German has three features of word order than do not exist 

in English: Firstly, the main verb must be the second element in the independent clause. This often requires an 

inversion of subject and verb, for example:  

 Manchmal komme ich mit dem Bus in die Schule. - Sometimes I come to school by bus.  

Secondly, the past participle must always be the last element in the independent clause, for example:  

 Ich habe ihn night gesehen. - I have not seen him.  

Thirdly, the main verb must be the last element in the dependent clause, for example:  

 Sie fragte mich, ob ich den Film schon gesehen hätte. - She asked me if I had already seen the 

film. 

German has 4 cases: Nominative, Accusative, Dative and Genitive. In English, there is only Nominative, 

Accusative, and Genitive for pronouns e. g.: I, my, me/mine. 

Culture is also the important characteristic and knowledge of a particular group of people, encompassing 

language, religion, cuisine, social habits, music and arts. Here are some examples of untranslatable words:  

 Ohrwurm: A melody or song that gets stuck in your head ("ear worm"). 

 Weltschmerz: (n.) lit. “world-pain”; the state of sadness and depressions felt when the world as it 

is does not reflect what you think it should be.  

 Mutterseelenallein: (adj.) to be utterly and extremely alone and lonely, that no one could even 

find you or reach for you, physically and mentally; lit. “mother-soul-alone”. 

 Kopfkino: (lit. Head cinema) The rolling pictures in your head when you think about how a certain 

situation may unravel. 
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 Schnapsidee: is the German word for ridiculous idea that only sounds good when you are drink. 

 Waldeinsamkeit: (n.) forest solitude; the feeling of being alone in the woods.                      

In the framework of the typical German Food one can distinguish such lexical units as: 

 Der Quark (no plural): Quark is a type of fresh dairy product, somewhat similar to soft fresh 

cheese. It can be used for everything from cake recipes to dips and low fat spreads. 

 Das Schwarzbrot/die Shcwarzbrote: German bread, typically of dark brown color and made with 

whole meal rye flour. You will find a huge selection of Schwarzbrot in German bakeries and 

grocery stores. 

Concept of cultural translation is based on a list of topics, or categories, such as social organization, 

religion and economy. In this point of view sometimes is difficult to translate from one cultural field to another 

one cultural field. Problems in Intercultural communication reflect the problems in message transmission, 

because the message that the receiver interprets may be very different from what the speaker intended.  

Intercultural problems also include the stereotypes. A stereotype consists of attributes that an individual 

ascribes to a social group.  Stereotypes are often based on incorrect or inadequate information. Consequently, 

many social and cultural stereotypes are formed on the basis of little or no empirical evidence, for example: 

German people are direct/abrupt, but British people are polite and take a long time to get to the point. Another 

stereotype is: Germans are perfectionists and want to get things right with everything they undertake, but the 

British are quick-witted etc.   

It has been noted that because they associate characteristics with all members of a specific social group, 

stereotypes are necessarily over simplified representations. Because viewing others based on such a limited 

understanding causes us to overlook important individual characteristics, stereotypes often lead to 

misunderstanding. They prevent us from truly ‘seeing’ the other and thus hinder our achieving of true 

‘interpersonal’ understanding.  People are often unaware of the stereotypes they hold and which exist within 

their own society. As a result, stereotypes and any resulting prejudice are perpetuated within a given society. 

 In conclusion we can say that intercultural communication involves the exchange of information 

between two groups of people with significantly different cultures. The more similar systems and dimensions 

of the two languages, the more efficient the translation in cross-cultural communication. 
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Résumé : L’article aborde le sujet de la qualité gastronomique désignée par les étoiles Michelin. L’auteur 

s’interroge, tout d’abord, sur les origines du Guide Michelin pour montrer ensuite comment il arrive à toucher le domaine 

de la gastronomie. Il présente également les critères d’après lesquels on attribue des étoiles à un restaurant pour arriver 

à expliquer finalement la signification des fameuses étoiles Michelin. L’étude menée à ce sujet aide l’auteur à constater 

qu’il n’existe pas de restaurants étoilés en Moldavie alors qu’on atteste l’intérêt des restaurateurs moldaves face à de 

telles performances.  

Mots clefs : guide Michelin, restaurant étoilé, inspecteurs Michelin. 

 

Le choix du sujet de la présente étude a été déterminé par la conviction qu’un restaurant auquel on a 

attribué des étoiles Michelin est un restaurant fiable et de bonne qualité. Nous nous sommes donc proposé 

d’initier une recherche qui puisse nous éclairer sur quelques questions fondamentales : Quelles sont les origines 

du ,,Guide Michelin” ? Quels seraient les critères d’attribution des étoiles Michelin à des tables de restaurants ? 

Les étoiles Michelin, que signifient-elles pour les connaisseurs du domaine ?  

Pour commencer, nous allons définir Le Guide Michelin, surnommé aussi Guide rouge : un livre sous 

forme d'annuaire et guide gastronomique hôtelier et touristique [1]. Il a été lancé au début du XXe siècle par la 

société des pneumatiques Michelin (André Michelin et son frère Édouard) qui avait décidé de publier un guide 

pour les propriétaires de voitures de France ou l’on puisse énumérer les noms et emplacements des stations-

service, garages, mécaniciens, hôtels et restaurants. A partir de 1904 des exemplaires internationaux du Guide 

Michelin apparaissent. En 1920, la section alimentaire du Guide Michelin est devenue si populaire que la 

société a commencé à nommer des inspecteurs anonymes pour faire des visites dans les hôtels et les restaurants 

et les noter. Le système d'Étoiles Michelin a été donc introduit en 1926 et reste actuel jusqu’à présent.  

De nos jours, les Étoiles Michelin sont très convoitées par les chefs cuisiniers de partout dans le monde 

et sont devenues des références pour la cuisine de haute qualité.  

Pour la suite nous allons présenter les critères et la façon de gagner une étoile Michelin. Dans ce contexte 

on peut préciser que les inspecteurs Michelin sont formés et tenus de garder le secret de leur identité. Ils 

interviennent donc de façon anonyme : chacun réserve sa table, commande, mange et paie son repas comme 

tout le monde [2].  

La première qualité professionnelle des inspecteurs réside en un palais bien développé pour détecter les 

saveurs et les goûts. Il convient de noter qu’ils se concentrent sur la qualité de la nourriture servie ainsi que 

sur la maîtrise des techniques du chef cuisinier. La personnalité du chef dans la cuisine est aussi un critère 

d’évaluation tout comme le rapport qualité/prix.  

En contrepartie, le décor, la disposition des tables et l'ambiance dans le restaurant ne font pas partie de 

leurs critères d'évaluation. Les inspecteurs élaborent donc une fiche technique dans laquelle ils appliquent les 

cinq critères. D’ailleurs ceux-ci sont régulièrement divulgués par le Guide Michelin de façon très transparente:  

1. la qualité des produits  

2. la maîtrise des cuissons et des saveurs 

3. la personnalité du chef dans ses plats et sa créativité 

4. le rapport qualité – prix 

5. la constance de la prestation dans le temps, critère de régularité [3] 

Il est à noter que plus le nombre d’étoiles augmente, plus les critères ci-dessus doivent être respectés à la 

perfection. Arrivés à ce point-ci nous sommes enclins de nous interroger sur la signification des étoiles 

Michelin. Les étoiles distinguent, si l’on suit la définition Michelin, les établissements dans leur globalité (le 

chef, l’équipe, le restaurant. Si le Chef part, l’étoile reste à l’établissement, jusqu’au nouvel examen ), tous 

styles de cuisine confondus, qui proposent la meilleure qualité de cuisine. Les étoiles sont toutes rouges : 

1 étoile : une très bonne cuisine dans sa catégorie, vaut l’étape ; 

2 étoiles : cuisine excellente, cette table mérite un détour ;  

3 étoiles : cuisine remarquable, cette table vaut le voyage.  
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Pour continuer, nous allons fournir deux informations complémentaires qui nous paraissent bien placées 

dans le développement du sujet. La première concerne le nom des premiers détenteurs des étoiles Michelin, à 

savoir :   

Marie Bourgeois- 3 étoiles Michelin, en 1933, 

Fernand Point- 3 étoiles au Guide Michelin, en 1933,  

Paul Bocuse- 3 étoiles Michelin, en 1965 surnommé “le père de l'art culinaire en France”  

 

La deuxième information  concerne une statistique relative au nombre de restaurants étoilés en France : 

3 étoiles 

 

2 étoiles 

 

1 étoile 

 

année 

 

27 84 521 2019 

 

Pour conclure on dira qu’il existe de nombreux établissements à travers le monde, sur tous les 

continents, qui produisent des guides alimentaires, évaluent les restaurants et donnent des récompenses. 

Pourtant le Guide Michelin reste aujourd'hui la principale caractéristique en ce qui concerne la gastronomie et 

la cuisine de qualité. Par conséquent, l’Étoile Michelin est la reconnaissance la plus désirée des chefs cuisiniers. 

Donc , avoir une étoile Michelin est une récompense pour l’établissement. Celle-ci honore le Chef et 

son équipe pour la qualité d’un travail de cuisine régulière et de belle saveur, avec des produits de grande 

fraicheur et aux meilleures propriétés, aux cuissons impeccables. 

Pour ce qui est de notre pays, on constate un manque total de restaurants étoilés, sans pourtant exclure 

l’aspiration des restaurateurs moldaves d’obtenir, dans l’avenir, les fameuses étoiles Michelin. 
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Résumé : L’agriculture est un secteur important de l’économie nationale, un pays agro-industrielle, qui doit 

contribuer fortement a l’excédent commercial. La majorité de la population moldave se trouve dans une zone rurale, d’où 

vient sa dépendance de l’agriculture. D’autre part, l’agriculture peut être une méthode efficiente pour diminuer la 

pauvreté, pour développer l’économie nationale et améliorer la situation générale du pays en formant une image 

attractive sur l’arène mondiale. À cause de la catastrophe écologique du 3ième millénaire, l’éco agriculture peut 

représenter une solution viable pour la situation de notre pays. Donc, on présente quelques aspects de l’éco agriculture 

sur le marché actuel. 

 Mots-clés: éco agriculture, écoproduit, consommateur, offre. 

 

 

Premièrement on dit qu’un produit est plus ou moins écologique qu’un autre, s’il a un moindre impact 

sur l’environnement pendant son cycle de vie : de l’extraction des matières premières à sa fabrication, son 

transport, son utilisation, sa fin de vie. En réalité, le produit 100% écologique n’existe malheureusement pas, 

parce que  nous sommes obligés de faire des compromis en essayant de minimiser les impacts sur 

l’environnement pendant le cycle de vie d’un produit. 

À son tour, l’éco agriculture est une conception d’agriculture durable qui considère l’exploitation 

agricole comme un écosystème intégrant les cultures proprement dites, mais aussi d’autres êtres vivants en 

interaction avec elles : insectes, prédateurs, agriculteurs eux-mêmes. Ce concept est créé en 1970 par Charles 

Walter, un économiste américain, avec le but d’unifier les aspects écologiques et économiques de l’agriculture 

en soutenant l’idée que "Pour être économique, l’agriculture doit être écologique" [1]. 

Les trois grands objectifs sur lesquels se base l’éco agriculture sont les suivants : 

 conserver la biodiversité; 

 augmenter la production agricole; 

 améliorer les conditions de vie. 

Pour réaliser ces objectifs, on implante une stratégie de préservation et de développement rural, une 

stratégie  appliquant une approche éco systémique intégrée aux paysages agricoles, une stratégie combinant 

divers éléments des systèmes de production et de conservation. 

Voilà pourquoi les méthodes pratiqués dans l’éco agriculture résident en : recyclage des matières organiques, 

rotation des cultures, cycles biologiques de l'environnement, préservation des sols, de l'eau, de l'air et des 

ressources naturelles, interdiction d’utiliser aucun engrais chimique, pesticide, insecticide; interdiction des 

produits  industriels de synthèse ou Organisme Génétiquement Modifié. En même temps,  l’éco agriculture 

implique: l'agriculture de subsistance, l'agriculture durable l'agroforesterie, l'agro écologie, la perm culture, 

l'agriculture biologique.  
Quant aux avantages de l’éco agriculture, on doit accentuer qu’elle offre des produits de qualité et 

respecte l’environnement en refusant les intrants chimiques et en préservant les sols et les nappes phréatiques. 

L’éco agriculture garantit une utilisation optimale des ressources naturelles et en plus, elle consomme moins 

d’eau et d’énergie que l’agriculture conventionnelle. On ajoute qu’elle réduit les problèmes de santé humaine 

et animale.  

En ce qui concerne les inconvénients de l’agriculture durable, on relève : rendements moins importants 

que ceux de l’agriculture conventionnelle ; refus d’utiliser des pesticides et désherbants chimiques, impliquant 

une charge de travail plus importante pour les agriculteurs éco. Mais le principal inconvénient est 

l’investissement initial où les coûts impliqués sont très élevés et ils ne sont pas abordables pour de nombreux 

agriculteurs.  

Par suite, on va aborder la situation du marché de l’écoproduit en Moldavie. Il y a cinq catégories de 

consommateurs différents sur notre marché : 

1. les éco-engagés sont entraînés dans la réduction de l’impact environnemental; 

2. les éco-spectateurs  sont préoccupés mais perplexes quant à leur capacité d’action; 
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3. les éco-indécis  sont semi-soucieux et semi-impliqués; 

4. les éco-hypermétropes représentent la catégorie peu sensible aux problèmes environnementaux; 

5. les éco-sceptiques sont indifférents, le futur de la planète leur apparaît comme pas dramatique. 

Mais on affirme avec certitude que les motivations d’achat des produits écologiques  impliquent la santé, 

le bien-être, la qualité de la vie, les préoccupations sociales. C’est pourquoi  ce groupe de personnes soucieux 

de notre environnement grandit d'année en année.  

Malheureusement, la perception du consommateur la plus répandue est que les écoproduits sont trop  

beaux. C’est une perception complètement fausse, parce que l’extérieur du produit n’est pas un indicateur 

important pour le producteur. La distinction entre un produit éco et l’autre industriel est normale. En plus, le 

prix pour un écoproduit est plus cher et, c’est correct, parce que les investissements pour un écoproduit sont 

aussi augmentés. Malheureusement,  sur notre marché il existe des produits faux en raison de la législation 

incomplète et moins développée dans ce domaine. L’offre des écoproduits sur notre marché est présentée par 

environ 70 producteurs écologiques certifiés, dont 42,85% sont orientés vers le marché local et 57,15% sont 

orientés vers l’export. Actuellement, chez nous  il y a deux organismes d'inspection et de certification: 

Certificat ECO  SRL et Bio Cert Tradițional  SRL. 

Quand on parle des  problèmes sur notre marché, ils sont d’ordre économiques et anthropiques, en  

particulier : les prix galopants pour la technique et l’équipement agricoles; les semences médiocres; le retard 

des subventions; des crédites bancaires à taux d’intérêt excessif; l’augmentation  des prix du carburant; les 

grandes taxes; l’absence du dialogue entre  les agriculteurs et les pouvoirs; le manque de main d’œuvre 

qualifiée;  l’exode de l’intellectuel; l’émigration; le manque de volonté de travailler dans l’agriculture ; 

l’absence des connaissances dans le domaine.  

Ce qu’est c’est plus important,  est que malgré la qualité des sols, le tchernoziom , considéré comme 

étant parmi les plus fertiles au monde, dont la surface dépasse en Moldavie 75% des terres, la plus importante 

richesse du pays, est affecté par l’utilisation irrationnelle dans la période soviétique. 

 

Conclusion : comme l’agriculture moldave a représenté au moins un quart du PIB du pays traditionnellement 

tournée vers les marchés de l’URSS, elle a souffert après l’éclatement de l’éco agriculture. Donc, le secteur a 

beaucoup de problèmes qui freine sa modernisation. Dans le contexte de crise économique, écologique et 

sociale, l’agriculture biologique et les pratiques agricoles écologiques  présentent des solutions viables pour se 

nourrir sainement et préserver les ressources naturelles. Elle permettra aux paysans  de pénétrer le marché 

européen pour une concurrence loyale, car tout le monde devrait opter pour  une approche écologique de 

l’agriculture durable.  
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